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CHAPTER I
INTRODUCTION

This study was undertaken to detemine the educational back=-
grounds and journalistic training of 146 weekly publishers in South
Dakota.

The thesis will mainly attempt to determine the length of time
the state's weekly publishers have been engaged in journalism, how long
they have been weekly publishers and the main content of their occupa-
tional activities.

According to Bing, the weekly newspaper functions as an important
transmitter of community events:

By inheritance most of us are interested in the things of

home, in our neighbors'! doings, and in the thousand-and-one
little things which go to make up the life of a community
week by week... We like to talk about and to read things
which "play up" the desirable qualities and virtues of life.
We are especially pleased and interested if such things
oceur in our own immediate vicinity. It is the function of
the country weekly to report these things from the town and
country round about (5, p. 6).

In addition to its function as a social institution, the weekly
newspaper also has important economic functions. Besides providing
support for publishers and their families from advertising, subserip-
tions, and jobework revenue, the community paper serves local and
national businesses in the dissemination of information about their
services and products. Weekly printing plants help support the printing
industry through purchase of equipment, ink, paper stock, and other

supplies.



It seems important to know the backgrounds, including ages, of
weekly publishers because this information might be valuable to prospec-
tive weekly publishers and others interested in the weekly publishing
business.

It would also seem important to know the backgrounds of weekly
publishers in the state because this information might lead to predicted
rates of attrition in the weekly publishing business.

If, for example, the age level of publishers is high then it can
be assumed that older publishers will relatively soon have to abandon
their occupations for retirement.

If it is determined that publishers are middle-aged or older and
if they have been engaged in weekly publishing in South Dakota for a
long time, it will mean that they have survived in a business which has
been declining over the past several decades. Determining the content
of these publishers' jobs and what they have found beneﬁc;al to them
in their businesses might help future weekly publishers be better
prepared for the vocation.

In 1931 there were 258 weeklies in South Dakota (1, p. 891). By
1941, 215 weeklies were being published in the state, a decline of 16.7
per cent in the 10-year period (2, p. 870).

During the next decade the decline of weeklies in the state was
even greater. By 1951 there were only 169 weekly papers in South
Dakota, 46 less than in the previous decade, a 21.4 per cent decrease
(3, ps 901),

The number of weeklies in South Dakota declined less rapidly in



the period between 1951 and 1961, indicating, perhaps, that the business
is approaching a greater degree of stability. From the 169 weeklies in
1951 there was a decline of only 19 in the total by 1961 or a decrease
of 8.9 per cent (23, Cover 2).

In this project the author will also attempt to learn what cur-
rent weekly publishers in the state dislike about their work. This
might shed some light on reasons why younger journalists may be decline
ing publishing careers, especially in smaller communities.

Objectives
The main purpose of this thesis is to try to give prospective

weekly publishers some insight into the skills needed for one fom of
journalism, the weekly newspaper publishing business.

The author will provide information about the educational back=
grounds and practical experiences of 107 South Dakota weekly publishers.

An attempt will be made to learn what has helped these publishers
become succesaful journalists. The backgrounds of the state's current
weekly publishers will be analyzed to determine the extent of their
fomal educations and practical journalistic experiences.

Because South Dakota weekly publishers are responsible for pro-
ducing reading material utilized by about 171, 156 persons, it would
seem that publishers' formal and practical journalistic backgrounds, as
well as their attitudes towards thelr work, will have important ine
fluences on what and how commnity news is presented to readers (23, ppr.

2-3).
Because many high school and college instructors come in direct



contact with students, their advice is invaluable in directing these
students toward or away from various vocations. Infomation furnished
by weekly publishers concerning what they have found most beneficial in
carrying out their publishing activities would be valuable to those

teachers.

One might argue that there are vocational tests, the results of
which indicate the occupation for which a person is hest suited., Such
an assumption merits attention, Put Harrel points out that voecational
aptitude tests should be supplemented with information from members of
the occupations:

The study is based on the belief that vocational tests in

any field will be inadequate unless they are supplemented
by information gathered from those who have actually suce
ceeded in the field. A study of vocational aptitudes in
young men who are contemplating entering a profession will
do much towards eliminating the undeslrables from that pro-
fession., The study of vocational aptitudes, correlated with
information about those things which successful professional
men have found useful and with information as to the soecial,
economic, and cultural backgrounds of those who have Leen
successful, would do even more to divert the inadequately
equipped person from the profession in which he will have
the greatest difficulty in succeeding (7, p. 96).

Much of the work done by weekly newspaper publishers is a complex
of tasks. Weekly publishers must not only determine editorial policies
of thelr papers, but they are often required to assume the roles of
newsmen, advertising salesmen, copy readers, and printers. It is
believed that few, if any, South Dakota weekly publishers are exceptions.

Therefore, the author will also try to detemmine where most of
state's weekly publishers spend thelr in-shop time while publishing

their papers and the types of work they actually do on their papers,



1.€., Writing editorials, news items, printing, etc.

The length of time these weekly publishers have been in the
business, while not concrete evidence of success, will nevertheless
give some indication as to the degree of satisfaction they feel in
their businesses. Unlike many small town businessmen, most weekly
publishers have marketable skills and are therefore not so apt to be
"forced" to work in the small community as are their less experienced
counterparts., Rogers lists one of the skills desired of and necessary
for the weekly or "country" editor:

The community newspaper derives its revenue from circula-
tion, advertising, and job work. In a small shop one man,
sometimes alone, sometimes with help, does all the work
attached to every function; and in a large shop he should
know how to operate, and he must at least understand, every
process. In most fields of journaliam to-day the beginner
is advised to specialize. Contrariwise, to prepare for the
country rield he must generalize. The better the printer,
the better the editor, the better the manager, the better

the advertising expert--the better the country publisher
(“ﬂ Pe 78).

Because publishers generally must have a knowledge of so many
different phases of journalism, it would seem that there would be
abundant opportunities for them to obtain jobs in larger cities if they
wished to leave the weekly publishing field.



CHAPTER II
BACKGROUND FOR THE STUDY

Although several other studies similar to this one have been
conducted, the main idea for the project came from a survey of weekly
publishers in Washington state by Shaw and Irwin (See Literature Cited,
citations 17, 18, 19, and 20).

In that study, infomation for eight reports was gleaned from 117
weekly publishers during 19581959, Seven of those reports deal, ree
spectively, with commereial printing, accounting, gross and net incomes,
publishers' backgrounds and their power, advertising, news and photog-
raphy content of their papers, and their attitudes towards education.

Many of the questions used in the present study were gleaned from
the Shaw-Irwin study and others, The use of similar questions makes
possible a comparison of journalistic backgrounds of South Dakota weekly
publishers to the backgrounds of journalists in other studies.

Much of the infomation gathered from other suthors, however,
was not comparable to the information supplied by weekly publishers in
South Dakota. Others concerned themselves not only with the fomal
educational backgrounds and practical journalistic experiences of their
subjeets. In their studies much material concerned the overall
sociological and cultural backgrounds of respondents.

Other Studies
The first known study of this kind was made by Harrel and pube
lished in 1931 (7).



Harrel's "Factors Meking For Suecess In Journalism" was based on
a mail questionnaire sent to "approximately 500" journalists throughout
the country (7, p. 97). Respondents included editors, managing editors,
special writers, Washington correspondents, feature writers, and
editorial writers--2a much less homogeneous group than the weekly pube
lishers in the present study.

Harrel's project concermed subjects' sociological backgrounds,
journalistic attitudes, and their beliefs as to what experience is
necessary for sucecess in journalism (7, p. 96).

Questions asked by Harrel which were similar to those in the
present study deal primarily with entry into journalism, length of time
in the occupation, comparative degmé of education, and dissatisfactions
with their ocoupations, Besides the journalistic backgrounds of those
in his study, however, Harrel also dealt with the oeccupational back-
grounds and financial statuses of his subjects' families (7, p. 151).

A much more homogeneous group of journalists was studied in
19351936 by Rosten. The group was composed of 127 Washington core
respondents representing papers with eirculations of 75,000 or more
(15, pp. 307-311).

Rosten's study was based on returns received from two question-
naires, one autobiographical and the other on attitudes of respondents
towards politics, foreign affairs, and journalism (15, pp. 188-202).

Iike Harrel, Rosten concerned himself with the broad sociological
backgrounds of his respondents, Unlike the present study, Rosten

devoted much attention to the social and economical stratification of



his respondents' families (15, pps 153=156).

Rosten's study closely parallels the present one, however, in
that both deal with respondents ages, their educational backgrounds,
what they read, their practical journalistiec backgrounds, and their
attitudes towards journalism (15, pp. 169-218).

Rosten also devoted three separate chapters to the political
attitudes, journalistic duties, and working tensions of his subjects,
as well as their news judgments and the relationships of newspaper pube
lishers to the Washington correspondent and freedom of the press (15,
pp. 188-304).

In 1938, Lawrence made a professional analysis of 145 publishers
in Kansas, He used two quoamonnairoﬁ in his study, one biographical,
the other concerning incomes and attitudes (10, pp. 337-378).

Information gleaned in the Lawrence study which will be compared
to that compiled on South Dakota weekly publishers inecludes Kansas
publishers' ages, degrees of formal educations, length of time in
journalism and publishing, their reasons for entering the business, and
content of their occupations. The amount and types of reading they do
will also be considered as well as their journalistic attitudes.

Lawrence also described his respondents' political attitudes,
their economic status, and their degree of participation in community
events.

Prugger studied the sociological backgrounds and training of
members of the Milwsukee, Wisconsin, Journal news staff in 1940 (13, pp.
231=244), As in the Lawrence study, two questionnaires, one on



backgrounds, the other on attitudes and opinions, were submitted to 84
tentative respondents. Of that number, 55 returned biographical quese~
tionnaires, while 43 answered questions on attitudes and opinions (13,
p. 232).

similar to this project about South Dakota weekly publishers,
Prugger studied information about respondents' ages, their formal educa-
tions, and major specializations in college besides their practical
journalistic backgrounds, including reasons for entering the field, the
material they read, and their opinions towards the press.

Considerations made by Prugger not related to the present study
ineluded size and places of birth, sizes of Kansas publishers' families,
fathers' occupations, colleges attmded. amount of travel, types of
recreation and hobbies, and publishers' political attitudes.

In 1954, Scott and West conducted an anonymous survey of Texas
small daily newspaper personnel, A total of 55 publi shers were randomly
selected for the project and 27 of those completed a questionnaire cone
cerning the employment records of 166 editorial and 320 mechanical
workers (16, pp. 183=189).

Also considered in the Scott-West study were: employee longevity
status, on-the-job training benefits, number of college graduates,
respondents! salaries, number of hours they worked, and their attitudes
towards their jobs.

In his doctoral dissertation at the University of Iowa, Maxwell
studied the sociological backgrounds of 209 foreign correspondents

employed by United States organizations overseas (12, pp. b-H8),
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Maxwell gave consideration to college degree holders, amounts and
types of reading they did, length of time they spent in journalism and
types of journalistic experiences, the rumber of hours they worked per
week, and their attitudes towards their occupations.

In analyzing his respondents backgrounds, Maxwell also studied
their family backgrounds, places of birth, amounts of time they spent
traveling, and their annual incomes.

Closely parallel to Maxwell's study was one done in 1955 by
Lambert on the backgrounds of 111 foreign correspondents working in the
U.Se (95 pPe 349-356).

In his study, Lambert included his respondents' blographical
backgrounds including those who attended college and the courses of
study they persued. He also considered their journalistic baekgrounds,
occupational activities, numbers of hours they worked in an average
week, their attitudes towards their occupations, and the extent of their
reading habits.

Lambert also studied occupations of his respondents' fathers,
degrees of religious training of correspondents, their marital status,
types of writing each did, their opinions of national and international
relations, and their attitudes towards the United States and its citi-
Zens.

With a grant from Ohio State University, Heckman, Knower and
Wagner did a comparative analysis of groups of professional communica-
tors from information gleaned through personal interviews in 19521953
(8, pe 12).
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The objective of that study was to learn more about communicators
of infommation, including lawyers, teachers, clergymen, newspapermen,
and radio and television announcers and compare that information to that
gleaned from a group of engineers (8, pp. 9-10).

There were a total of 248 respondents in the Columbus, Ohio,
study which rcpresenﬁod a 6,001-person universe. Of the total number of
respondents in that study, 197 were professional communicators who come
prised the experimental group and 51 were engineers who composed the
control group (8, pp. 10-13).

Phases of the Heckman, Knower and Wagner study included studies
of respondents' cultural backgrounds, sizes of cities of origin, sizes
of schools in which they were educated, amounts of schooling, their
major interests in school, occupational backgrounds of their fathers,
and information about persons who influenced them in selection of
occupations (8, pp. 17=27).

Also considered were the occupational backgrounds of respondents,
their likes and dislikes with thelr work at the time of the study, and
their magazine reading habits, and radio-television listening habits
(8, pp. 57=95). A chapter is also devoted to respondents' political
attitudes (8, pp. 96=111).

Heckman, Knower and Wagner discovered that answers given to
questions by the 197 communicators did not differ significantly from
answers given by the control group of 51 engineers, Hembers of the
experimental group differed most from engineers in their backgrounds.
Most engineers had clerical backgrounds and communicators had labor or
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professional backgrounds (8, pp. 113-114),

In 1955, Lungren conducted a study of 142 Kansas weekly pube
lishers "to learn more about the incentives in the weekly field" (11,
P. 526).

Among other things, Lungren concerned himself with the circula-
tion of Kansas weelklies, mumber of hours worked by each of the respond-
ents, publishers' educations and incomes, and the asmounts of starting
salaries they were willing to offer prospective weekly employes (11,
PP. 526-528).

Lungren generally found that weekly publishers in Kansas "did
put a dollar value" on potential employes who had journalism or other
college degrees (11, p. 528).

In his master's degree thesis at the University of Wisconsin in
hugust, 1961, Stevens studied the willingness of 145 weekly editors in
that state to involve their papers in controversy. He wanted to see if
such willingness varied with amount of journalistic training, trade
areas served by the papers, and publishers' financial statuses (21, pp.
4-3),

Stevens concluded that college~level training, exclusive of
specialization, was a fair predictor of the degree that his subjects
would become involved in controversy. He also found that editors in
industrial and suburban communities are more likely to engage in cone
troversy than editors in agricultural communities (21, p. 79).

In the Wisconsin study, the more financially stable editors were

the more likely they would be to engage in discussion of controversial
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issues in their papers (21, 80).
Where pertinent, information gleaned from the studies mentioned

above will be compared to information recelved from South Dakota weekly

publishers.

154576

SOUTH DAKCTA STATE COLLEGE LIBRARY
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CHAPTER III
PROCEDURE

Due to limited time and budget, the author used a mail question-
naire in detemmining the formal educational backgrounds and practical
journalistie experiences of 107 South Dakota weekly newspaper publishers,

Because it was believed the projeet would be of most interest to
those concerned with journalism, the amthor decided to study weekly
publishers in the state, who comprise the largest homogeneous group of
journalists in South Dekota.

Naterials

An anonymous questionnaire (shown in Appendix B) was used for
this project. The respondents were asked for neither thelir names nor
the names of thelr papers. ‘

The author assumed that an anonymous questionnaire would reduce
the personal bias which might nomally be associated with studies of
this kind., By using an anonymous questionnaire, it was felt more pub-
lishers might respond more freely.

As a rule, the only clues to the origination of returned question-
naires were postal cancellation marks from origins of mailing. The
origins of returns from the first wave of questionnaires were recorded
to avoid sending second copies of the questionnaires to those who
already had responded.

It is interesting to note that several respondents voluntarily

signed their names in different places on the questionnaires or
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envelopes, indicating their willingness to participate in the survey.

A total of 55 questions, printed on 4 1/3 sheets of paper com=
posed the questionnaire, The bottom part of the fifth sheet was removed
from each queati:onnairo to reduce the cost of mailing.

A cover letter (shown in Appendix B) was stapled to each questione
naire to reduce the chances of one or the other being lost after reaching
the publishers, A self-addressed, stamped envelope was included with
each questionnaire.

By ineluding return envelopes, the author felt he would get more
responses from the publishers, It was assumed that the chances of a
better survey response would be increased as the amount of work and
expense required of the respondent waiminimizod.

A minor difficulty was noted before mailing the questionnaire.
Because the fifth sheet as a half-sheet was considerably shorter than
the four complete sheets, it was felt that some of the respondents might
not see the fifth sheet unless it was more easily noticed.

To solve this problem, the fifth sheet was extended to the right
of the other four sheets about 3/4-inch. Of the 107 respondents, only
seven failed to answer the final four questions of the fifth page of

the questiommaire.

Uadling
A list of weekly newspaper publishers in the state was obtained

from Homer Givens, secretary of the South Dakota Press Association,
whose offices are in the Printing-Journalism building at South Dakota
State College.
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Changes were necessitated in the original list at Mr. Givens'
suggestion because several publishers had either died, sold out or
otherwise left the weekly publishing business in recent months,

The first wave of 146 questionnaires was malled from the main
post office in Brookings, South Dakota, on Thursday morning, lovember
2, 1961, An arbitrary deadline of two weeks was set for publishers to
return them.

A total of 76 questionnaires (53.4 per cent of 146) were returned
by lovember 16, Using postal cancellation marks, the author was able
to identify approximately all those who had not responded to the first
questionnaire.

On November 16, a second wave of 72 questionnalres was mailed
from Brookings to the publishers whom it was believed had not responded
to the first malling.

A second cover letter (shown in Appendix B) and another self-
addressed, stamped envelope were included in the second mailing., A
total of 29 usable questionnaires (40,3 per cent of 72) were returned
after the second mailing.

Tabulation
Because of the complexity of some of the questions, it was decided

that hand-tabulation would be the best method of totalling answers.

Of the 55 questions, 23 had more than nine possible answers and
several combined multiple choice with completion answers. kIn addition,
many respondents made added comments in white spaces surrounding some of

the questions.



17

CHAPTER IV
AGES AND PRACTICAL JOURNALISTIC BACKGROUNDS

Publishers responding to this study are representative of the
entire weekly newspaper publishing business in South Dakota, Of the
146 publishers, representing 150 weekly newspapers in the state, who
were mailed questionnaires at the start of this project, 107 usable
responses (73.3 per cent) were returned.*

The data in Table 1 show the comparative numbers and percentages
of South Dakota weeklies published in county.seat and nonecountyeseat
communities in the state whose publishers participated in this study.
Hotice in Table 1 that the percentages of county-seat and none-countye
seat weeklies inecluded in the sample are very similar to the total
numbers and percentages of the two types éf papers in the entire South
Dakota population.

The percentage of returns in this thesis was considerably greater
in most cases than returns received in other similar studies. South
Dakota weekly publishers thereby indicated their willingness to partici-
pate in this study.

Tn one of the more recent projects, for example, Stevens recelved

58,2 per cent of questionnaires mailed to Wsconsin weekly publishers

sActually, three of the 107 South Dakota respondents are listed
as "managers” and one is "business manager® of four different weeklies
in this thesls, although no differentiation will be made in the text
(23, pp. 2=3)
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(21, pe 14). In his study of Kansas weekly publishers, Lawrence re=-
ceived approximately .1 per cent (145) returns from 425 prospective
respondents (10, p. 338).

Table 1, Number of County-Seat and Non-County-Seat
Communities Represented in this Study

Total communities Communities

Types of communities with weeklies represented
in the state in the survey
County-seat 55 (38.2)+ bh (39.3)
Non=county-seat 89 (61.8) 66 (58.9)
Not identifiable 2 ( 1.8)
Totals 144 (100) - 112 (100)

+Percentages appear in parentheses. k

Of 84 editorial workers on the Milwaukee Journal, Prugger
received 55 responses or 65.5 per cent of the total (13, p. 232)., Maxe
well mailed questionnaires to 450 United States correspondents overseas
and 46.4 per cent (209) responded (12, p. W6).

Scott and West received "excellent" responses from 51.9 per cent
(27) of 52 publishers of small daily newspapers in Texas (16, p. 184).
Lambert mailed a biographieal questionnaire and opinion questionnaire
to each of 250 foreign correspondents working in the U.S. Of those,
bl per cent (111) returned the former questionnaire and 42.4 per cent
(106) returned the latter (9, p. 349).

Of 302 Kansas weekly publishers to whom ILungren sent & gquestione
naire in 1955, 47 per cent (142) provided "the large amount of
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infomation requested" (11, p. 526).

In his study of Washington correspondents, Rosten received 82.5
per cent (127) of 154 biographical questionnaires and 84,3 per cent
(107) of 127 opinion questionnaires, both exceeding percentage returns
in other studies (15, pp. xexii).

Ages
The data in Table 2 show the ages of South Dakota publishers

who answered question 5 in this study.

Table 2. Distribution of Ages of South Dakota
Weekly Newspaper Publishers

e e e -
Age brackets Humber Percentage
65 or over 7 6.5
60=064 10 9.3
55=59 10 93
4549 12 11,2
Lol 18 16.8
25«29 16 14,9
%"3“' 11 100 3
25«29 6 57
2024 ___l 1.0
Total 107 994

+The modian age of the publishers, calculated from gmuped data, is , -
l(&g Tha)fomula for calculating medians from grouped data is MJ-1+5—
p. 112

The average age of the respondents could not be obtained because
grouped rather than exact ages were sought in the questionnaire. Also,
the "65 and over" category is an open-end interval. Any of the seven
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publishers in the latter category may be 65 years of age or older.
Although the median age of the publishers from grouped data is less
exact than the average age, the results of the former calculation ylields
a reasonably useful measure of central tendency.

The fact that the median age of the respondents computed by the
grouped data method is 45.1 indicated that many South Dakota publishers
are still in the "prime of life" or younger--probably still possessing
the potential health and energy to work effectively.

Most weekly publishers in the state are still well below the
accepted retirement age of 65, Highty (74.8 per cent) of 107 respondents
indicated they were from 20 to 54 years old and 64 (59.8 per cent) had
not yet reached their 50th birthday at the time this study was begun.

Nearly one-third of the publishers (3% or the 107) are young
enough to carry cut their publishing duties with maximum efficiency
since they have not yet reached their 40th birthdays.

Also worthy of note are the 27 publishers who indicated they were
55 years of age or older (25.2 per cent of 107). This is significant
because it is apparent that most of these publishers will be retiring
within the next two decades and other younger journalists may have
opportunities to assume their duties.

Of 502 daily newspaper journalists indicating their ages in
Harrel's study, 18.9 per cent (95) were less than 33 years of age, 43.5
per cent (218) were between 32 and 45 years old, and 37.6 per cent
(189) were over 45 (7, p. 98). In the study of South Dakota publishers,

42,1 per cent (45) of 107 respondents were between 30 and 44 years of
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age and 51.4 per cent (55) were 45 years of age or older (51.4 per
cent).

Although similar percentages of respondents in the above studies
were in their 30's and 40's, those respondents 45 and over in the South
Dakota survey accounted for a considerably greater percentage (13.8
per cent more) of the total respondents than respondents of similar
ages in Harrel's study.

That difference in percentage may be due to the fact that ree
spondents in the South Dekota study are a more homogeneous group than
that comprised by journalists in Harrel's study. It would probably take
a person longer to become publisher of a weekly newspaper than it would
to become a reporter, copy editor, or §ditorial writer for a metropoli-
tan paper, To become a weekly publisher a journalist should have a
greater knowledge of a variety of occupational skills and have a greater
degree of financial security.

Washington correspondents in Rosten's study ranged in age from
23 to 70, More than half the 127 correspondents, however, were between
30 and 40 years old and one-fourth were between 3 and 40 (15, p. 154).

It is interesting to note that the correspondents were cone
siderably younger as a group than were South Dakota weekly publishers.
Only 42 per cent (45) South Dakota respondents said they were between
30 and 45 years of age, rather significant when it is considered that
more than half of 127 Washington correspondents in Rosten's study were
between 30 and 40 years of age.

The median line, dividing older from younger Washington
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correspondents, was 37.5, considerably less than the 45.1 group median
found for South Dakota publishers (15, p. 154).

One plausible reason accounting for the relative youth of the
Washington correspondents is that--in the late 1930'se-employers probae
bly required relatively young men to handle news emanating from the
nation's capital,

A close parallel was found between the ages of South Dakota
publishers and Kansas publishers in Lawrence's study (10, p. 338).
Among 141 Kansas publishers, Lawrence found that 47 was their arithmeti.
cal mean age and 46 was their median age, both very similar to the 45.1
group median calculated in this thesis,

The average age of 55 news and editorial employes of the Milwau
kee Journal in Prugger's study was 40,9 years and the median age was
3.8 years, another indication that editorial employes of metropolitan
dailies were considerably younger as a group than weekly publishers in
Kansas and South Dakota (13, p. 232). It will be noted that the median
ages of Journal employes (39.8) and Washington correspondents (37.5) are
quite similar.

Of 111 respondents in Lambert's study of foreign correspondents
who ranged in age from 27 to 74, the mean age was 45.6 years and the
median age was 44 (9, ppe W9-350). The latter age was very similar to
the group median of 45.1 in the South Dakota thesis.

The average age of Lungren's Kansas weekly publishers in 1955
wag 46.5, comparatively similar to the grouped median age of 45.1 in
this study and age 47 average found by Lawrence in his study of Kansas
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publishers (11, p. 527).

Newspaper workers in Heckman, Knower and Wagner's project in
Ohio were considerably younger as a group than South Dakota weekly
publishers. Although only seven respondents from the South Dakota
study (5.8 per cent) indicated they were between 20 and 29 years old,
23 per cent of the Ohio respondents revealed they were between 20 and
30 (8, p. 16).

In this study, 31.8 per cent (%) of 107 respondents revealed
they were between 20 and 39 years of age. Heckman, Knower and Wagner
found that 70 per cent of thelr respondents were between 20 and 40 (8,
pe 16).

In summarizing the percentages 61' elder journalists in other
studies, 4t will be noted that Harrel found that 37.6 per cent (189)
of his 502 journalists were over 45 years-of age (7, p. 98), Rosten
determined that 17.1 per cent (22) of his 127 Washington correspondents
were over 50 years old (15, p. 154), Lawrence noted that 23,4 per cent
(33) of 141 Kansas publishers were over 59 years of age (10, p. 338),
and Prugger found that 18.1 per cent (10) of 55 Milwaukee Journal
editorial employes were over 50 years of age (13, p. 232).

Only 21 per cent (7) of 34 Heckman, Knower and Wagner's Ohio
newspaper workers were 51 years of age or older (8, p. 16) and in his
study of Wisconsin weekly publishers, Stevens found that 37.7 per cent
(23) of 61 respondents who had attended college were over 51 years of
age (21, p. 84).

It will be noted in Table 2 that 40 per cent (43) of 107 South
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Dakota weekly publishers were 50 years of age or over at the time this
study was conducted, a greater percentage then indicated for other
studies.

The 40 per cent figure for the South Dakota study, however, does
compare favorably to those percentages for similar age groups in Harrel's
study of 502 journalists (37.€ per cent were over L5) and Stevens'
Wiseonsin weekly publishers (37.7 per cent of 61 over 51 years old).

Lawrence's 23.4 per cent figure for Kansas publishers who were
over 59 years of age was considerably less than the 40,0 per cent figure
of South Dakota weekly publishers 50 years old or older in this study.
Had Lawrence indicated the percentage of his respondents who were
between 50 and 59 years old, perhaps the percentage he obtained would
compare more favorably to the one obtained in this study.

Tt should be remembered, however, that 59.9 per cent (64) of 107
South Dakota respondents had not yet reached thelr 50th birthdays at
the time this study was undertaken and, as will be noted in Table 2,
publishers in their 30's and 40's form the nucleus for the weekly
publishing business in the state (53.2 per cent or 57 or 107 publi shers).

Although the 16 South Dakota publishers in the 50-54 age interval
might possibly still be weekly publishers two decades from now, at least
17 respondents in the two oldest age groups and possibly 27 in the three
oldest groups will be ready to retire soon, While most of the respond-
ents are young enough to contimue their publishing activities for a
long time, many others are approaching retirement age.

Judging from the age distributions of current weekly publishers
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in South Dakota, the opportunity for younger journalists to obtain their
own papers in the state seems relatively good, provided they have suf-
ficient training, financial backing, and desire to enter the business.

Publishing Backgrounds

A number of respondents in this study revealed that they are
publishers of more than one newspaper and several sald they publish
other publications.

Mineteen of thw 107 respondents (17.8 per cent) indicated that
they publish two or three newspapers. Of those publishers, 17 said they
were publishers of two papers and two respondents disclosed they pub-
lished three papers.

Besides publishing two newspapers, one of the respondents also
indicated that he was printer and distributor of an advertising sheet.
Another said he was publisher of two weokiiea and a monthly as well,
Nearly one~fifth of the state's weekly publishers, then, are kept busy
with publishing activities that involve other than a single newspaper.

The data in Table 3 show the intervals of years respondents
indicated they had been in the weekly publishing business.

Fifty respondents of 107 answering question 1 in this thesis
(46,7 per cent) have been in the weekly publishing business at least 15
years, ample time in which to gain extensive knowledge of their occupa-
tion.

Seventy-four South Dakota weekly publishers (69.2 per cent) have
been publishing weekly papers 10 or more years and of even more signifi.

cance is the fact that nearly a third of the respondents (33) indicated
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they had been weekly publishers 25 or more years. This latter group
offers strong evidence that these publishers are satisfied with their
oceupations and that the weekly publishing business in the state is, in
many cases, a very stable occupation. Iy comparison, respondents in
Rosten's study had served as Washington correspondents an average of
only 9.7 years and the median length of service was only eight years
(15, p. 178).

Table 3. Length of Time Publishers Have Been
in the Weekly Publishing Business

Intervals Number Percentage
25 or more years 33 30.8
20 to 24 years 8 7.5
15 to 19 years 9 8.4
10 to 14 years 23 21.5
5 to 9 years 16 ] 14,9
1 to 4 years 18 16.8
Total 107 99.9

e e b Ao AU A B =

+The median number of years publiahers have been 1n the weekly pub-
1ishing business is 13.7, as calculated from grouped data.

Kansas' publishers in Lawrence's study had been in the business
an average of 17 years, giving further evidence of the stability of the
weekly publishing business (10, p. 341).

Prugger found that 55 Milwaukee Journal editorial employes had
been employed on the paper an average of 13,5 years. Almost a fourth
of the group (13) had experience in excess of the 13.5 average (13, pp.
235+236).
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Scott and West discovered, however, that editorial employes of
small Texas dailies had served low average amounts of time at their
respective jobs. Only two editorial employes in that study had been on
the same paper more than 20 years. lManaging editors had served the
longest average lengths of time (10 years, 9 months) and reporters the
shortest (1 year, 1 month) (16, p. 185).

In Lambert's study of foreign correspondents in this country,
respondents indicated they had been foreign correspondents an average
of 10.6 years. The median for the group was nine years. Although they
had been in this country from one to nine years, the average length of
time spent here was only 8.4 years and the median was six (9, p. 350).

Heckman, Knower and Wagner datémined that 51 per cent of 34
Ohio newspaper workers had been employed in their capacities between 6
and 20 years, and that 18 per cent of the respondents had been similarly
employed 31 or more years (8, p. 58).

The above discussion indicates that some sub=group occupations
in journalism seem to be more stable insofar as tenure of employment is
concerned while others are relatively less stable.

Weekly newspaper publishing seems to be one of the more stable
occupations related to journalism, at least insofar as tenure of employ-
ment is concerned. Evidence of this was indicated by findings in the

South Dakota study and Lawrence's study of Kansas publishers.

Erequencies of Publishing Experiences
 Most South Dakota weekly publishers responding to the question-

naire reported that they were still engaged in their first newspaper
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publishing activity. Of 105 publishers answering question 3, 70 (66.7
per cent) signified that they were st111 publishing the newspaper on
which they received their first publishing experience, indicating they
have "growne-up" with the business.

A total of 35 respondents (33.3 per cent) disclosed that their
current publishing endeavor was only one of two or more experiences
they have had publishing & newspaper. Four publishers (3.8 per cent)
indieated this was their third such publishing experience and eight
(7.6 per cent) revealed their present paper embodied only one of more
than three newspaper publishing experiences.

The majority of South Dakota weekly publishers participating in
this study, therefors, reported that they had galned most of their

publishing experiences from their present papers.

Paths to Publisting

How did weekly publishers in South Dakota become publishers of
their present papers?

In answer to that question several publishers gave multiple
responses and several didn't answer the question at all., Seventy-three
publishers (70.9 per cent of 103) said they acquired their present
papers with money they saved or borrowed for the purchase.

P4 fteen respondents (14.6 per cent) revealed that they became
publishers of their present papers through inheritance and one said he
obtained his present paper via marriage to someone from a family pub-
lisher.

of 14 additional publishers (13.6 per cent), four indicated they
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entered the business after working for the papers, four answered a
combination of inheritance and purchase, three sald with money both
saved and borrowed, and "marriage," "bankruptey," and "purchase by
father" were each mentioned once.

More than 70 per cent of the respondents, then, became weekly
publishers with money they had saved or borrowed, an indication that
they chose the field through their own convictions.

Reasons for Entering Field
South Dakota weekly publishers were asked (question 7) what
attracted them into weekly newspaper work, The data in Appendix 4,
Table 27, lists the wide variety of reasons they gave.
Unsolicited comments were made by several publishers answering
the question:
I began_working in [ the_/ trade as a freshman in high
school. / I_/ always wanted to own my own plant because
of the service a weekly publisher can tender to a community.
By accident I started as a bookkeeper, and because I
like to write I was asked to take over the writing
responsibilities of the paper.

[I_] saw a good future in a growing town which had no
paper.

Although a "publishing tradition in the family" was indicated
most often (38 times) among reasons for the state's weekly publishers
being attracted into weekly newspaper work, high school and college
journalism experience were also mentioned frequently. The latter two
reasons were named by totals of 16 and 23 respondents, respectively.

High school and college printing experience were named 20 and 13 times,



respectively.

Weekly advertising and editorial experience accounted for a total
of 27 reasons why the state's weekly publishers entered the weekly field.
Daily newspaper advertising and editorial experience were cited a total
of 21 times.

From the replies, it seems that previous printing or journalism
experience or a combination of the two were the reasons most weekly
publishers in the state were attracted into the weekly field.

Most Washington publishers in the Shaw-Irwin study said they
entered weekly publishing because of printing and daily newspaper
editorial experience. "Printing experience before 20 years of age" was
named 37 times by 115 Washington weekiy publishers (17, p. 6) compared
to 2 similar total of 31 mentions of high school and college printing
experience by 102 South Dakota weekly publishers.

Thirty ShaweIrwin publishers, the next largest number in that
study, said they entered the business because of daily editorial experi-
ence (17, p. 6). Only 11 of 102 South Dakota respondents gave daily
newspaper editorial experience as a reason for entering the weekly
field.

Pre-publishing Experiences
Respondents answering question & in this study revealed that they
had a variety of occupational experiences prior to becoming publishers.
Most publishers answering the question said their pre-publishing
occupational experiences consisted of greater amounts of printing than
journalism, Of 98 South Dakota publishers answering question 8, 40
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(40.8 per cent) revealed their pre-publishing experiences consisted of
printing rather than journalism, and 16 (16.13 per cent) indicated equal
amounts of journalism and printing comprised their occupational experi-
ences before becoming publishers.

Only eight South Dakota weekly publishers (8.2 per cent of 98)
mentioned that their pre-publishing occupational experiences consisted
of journalism rather than printing. Six of the 98 (6.1 per cent) indi-
cated they were in newspaper advertising before becoming weekly pub-
lishers and four publishers (4.1 per cent) mentioned that journalism and
advertising had comprised their pre-publishing occupational experiences.

Among other responses, five South Dakota publishers (5.1 per
cent) specified that they had been school teachers and two indicated
they were college students before becoming publishers. One publisher
said he had been an accountant, one said he had been a "banker,"
another indicated he had been an "engineer," and one revealed he had
been a daily newspaper editorial employe before becoming a publisher.

A female publisher said she had been a combination "teacher-
housewife" before entering the publishing business and another respond=
ent disclosed that his pre-publishing experience consisted of being a
"t eacher-accountant.” Another said he had been a farmer and mechanic.

In eontrast to the responses received in the South Dakota study,
few journalists in Harrel's study became newspaper editorial workers
after having had printing experience:

The relatively low percentage of those who have come into

the editorial offices through the press room shows that the
custom of obtaining training in the press room before taking



charge of the editorial room has passed. Only 35 of the
journalists, barely 6 per cent, were initiated into journale
ism through the printing department (7, p. 106).

The above statement, of course, would be more true of metropolitan
journalists than of journalists working on community papers. Weekly
editorial employes often perfom back-shop tasks and other duties
because of the limited number of employes most weekly publishers can
afford to hire.

As will also be recalled from previous discussion, nearly a third
of both 115 Shaw and Irwin Washington weekly publishers and 102 South
Dakota weekly publishers had printing experience before becoming pube
lisgherse.

Rosten's Washington correspondents reported having even a greater
variety of occupational experiences before they became members of the
Press corpst

Sixty correspondents have at one time or another held fulle

time jobs outside of newspaper work. The press corps contains
nine former teachers, five publiecity men, four who were in
advertising, a former diplomatic representative, two magazine
editors, two lawyers, two printers, two ex~secretaries to
governors, one ex-secretary to a Vice-President, a private
detective, an acoustical engineer, a rancher, a United States
War Relief Administrator, a surveyor, a newsreel supervisor,
an insurance agent. The occupation record of the groups is
obviously more varied than that of groups of doctors, lawyers,
or teachers; the professional disciplines of the latter
generally lead in an unbroken line from academic preparation
teo professional duties. This is not true for journslists

(15, pp. 176-177).

Kansas publishers had more nearly equal amounts of printing and
journalism backgrounds than did current South Dakota weekly publishers.
Lawrence found that 40 of 139 respondents (28.8 per cent) had been

printers prior to assuming publishing duties, 44 (31.7 per cent) had



33

been editorial workers, and four had worked in the business department.
Thirtyenine (28,1 per cent) previously held a combination of both
mechanical and editorial jobs before becoming publishers (10, p. 342).

Lawrence listed other jobs which his respondents had held in
addition to being newspaper employes: "Government service, 2ly teachw
ing, 19; farming, 18; clerk, 18; advertising and publicity, 5; stenog-
raphy, 6; merchant, 5; banking, 5" (10, p. 342).

| Although the Lawrence study of Kansas publishers and the current
thesis concerning South Dakota publishers were conducted more than two
decades apart, both printing and journalism or a combination of the two
were contained in most of each group's pre-publishing occupational
experiences. That is an indication to prospective publishers that
having a knowledge of both printing and journalism skills would probably
be helpful to them in later publishing activities.

Shaw and Trwin found that 36 of 115 weekly publishers (31.3 per
cent) in Washington state had been employed by daily newspapers before
entering the weekly publishing business and 38 (33 per cent) had previous
printing experience (17, p. 5).

While 33 per cent (38) of 115 Washington state weekly publishers
reportedly had printing experience before entering the weekly publishe
ing business, a total of 57.1 per cent (56) of 98 South Dakota weekly
publishers reported they had at least some printing experience before
entering the publishing business.

Extent of Previous Newspaper Experience

Given a choice of seven intervals, the respondents were asked to



indicete the number of years of newspaper experience they had before
they became newspaper publishers (question 21), The data in Table b
shows this information, The publishers added the "none" category
themgelves,

Table 4, Amounts of Newspaper Experience Publishers

Indicated They Had Prior to Becoming
Weekly Publishers

B S AT o s TS s a——imaense e ———t e LRl L R e

Years of experience’ Mumber Percentage
30 or more years 3 3.2
25 to 29 years 3 3.2
20 to 24 years 8 8.6
15 to 19 years 6 6.l
10 to 14 years 23 24,7
5 to 9 years 15 16.1
1 to U4 years 28 30.1
None _._z 7-5

et R e e g ST P A e

""I‘he modian number of years or pro-publislﬂng neuspsper experlence the
state!s weelkly publishers had was 9.5 when computed by the grouped data
method., Seven publishers in the "none" category were excluded from the
caleulation.

e B e 58 S e

Nearly a third of the South Dakota publishers sald they had from
1 to & years newspaper experience before becoming publishers. A total
of 43 (46.2 per cent of 93) indiczted they had between | and 9 years
newspaper experience before becoming publishers although a duplicate
number reportedly had 10 or more years of newspaper experience before
becoming publishers. Only seven publishers (7.5 per cent) said they

had no newspaper experience before becoming publishers.
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0f 93 publishers responding to question 21, 86 (92,5 per cent)
indicated they had a year or more newspaper experience before becoming
publishers, PFifty-eight (62.4 per gent) reportedly had at least five
years previous newspaper training. It seems evident that pre-publishing
newspaper experience has been an important factor in helping South
Dakota weekly publishers develop journalistie skills which they have
probably found useful in their publishing duties.

Tt 45 2lso apparent that newspaper experience is important in
other journalistic occupations.

Tn Rosten's study, members of the Washington press corps ravealed
that they had an average of 9.1 years newspaper experience before
becoming correspondents (15, p. 178).

Of more than 200 foreign correspondents abroad, Maxwell found
that the news-gathering experience of his subjects varied:

In general, the foreign correspondents of the survey were

a fairly seasoned group of news gatherers. More than none-
tenths had had in excess of five years of news experience.
Two-thirds had had 11 or more years of such experience (12,
p. 348).

. Lambert determmined that a forelgn correspondent in this country
spent an average of 9.4 years in journalism before beconing a corre-
spondent and had approximately 11,6 years experience before being
assigned to report about news events in the United gtates (9, ppe 350-

351).

hge at First Journalistic Zxperience
A total of 95 publishers responded to question 20 which concerned

the ages at which they had had their first journalism job.



Of these, 53 (558 per cent) said they had thelr first journal-
isn job between the ages of 5 and 19. Only six (6.3 per cent) sald
they engaged in their first journalism job before they were 10 years
old.

Forty-two respondents (44,2 per cent) were at least 20 to 30 or
more years of age when they had their first journalism job. Only eight
(8.4 per eent) said they were 30 or more at that time, however.

The fact that more than 50 per cent of South Dekota's weekly
publighers had their first journalism jobs before age 20 seems signifi-
cant when we compare this information with that furnished by editorial
workers in Harrel's study.

The majority of the journalistsvinternawad hed definitely

embarked on their careers before reaching the age of 23,
The largest number, 72...entered the profession at 18, and
the next largest number, 60, entered at the age of 20 (7,
pe 107). :

As may be noted from the above discussions, most of the state's
weekly publishers obtained their first journalism jobs and Harrel's

journalists "embarked on their careers" when they were relatively young.

Reagons for Sntering Joumalism

How did these publighers become interested in journalism?
Several respondents indicated they entered the field for a variety of
reasons, but most gaid it was because of their own deliberate choices.

Of the 117 total answers given to question 6, "own deliberate
choice" was checked 60 times (51.3 per cent of the total) followed,
though not very closely, by "aceident" and "somebody's urging,” each of
which was indicated 17 times (15,4 per cent). "A desire to write" was
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the motivating force only 10 times (8.5 per cent).

One publisher said "dally advertising"” initiated him into journale
ism, seven (6 per cent) became interested through experience in printe
ing, and "no choice" was mentioned four times (3.4 per cent).

Two dozen open-end answers to this question were recategorized
according to the answers specified on the questionnaire. Two such
answers were judged "choice" and "accident," respectively:

With [ aIZ newspaper family background I took agriculture

at State College, expecting to enter the famm journal field;
taught ag courses in high school, was field entomologist
for six months, then entered the service. On returning
home after Wi I, I thought I saw a need and opportunity

in the home newspaper.

I took over after taking a job as a printer's devil in
high school. About a year later I moved into the front
office when the editor failed to return on lMonday from a
lost weekend in Denver.

Harrel obtained similar results in his journalistic study (7, pp.
105-106)s He found that deliberate planning and chance opportunities
were indicated by most of his daily newspaper employes as ways through
which they became interested in the journalism field.

Nearly 250 (49.6 per cent) of those replying to his study
revealed they entered journalism by deliberate planning although more
than 125 (26,5 per cent) were motivated by a "chance opportunity.”
About 30 journalists in Harrel's study (6.1 per cent) said they entered
journalism "through some personal influence" (7, p. 150).

"Choice" or "a desire to write" influenced 96 of 127 Washington
correspondents (75.5 per cent) in Rosten's study to choose journalism

as a vocation, Fifteen (11.8 per cent) of the correspondents indicated



they entered journalism "by accident,” and 13 (10.2 per cent) said
"personal gontact” was the main reason. Only three indicated that their
fathers' "pull® was influential (15, p. 184).

Of 143 publishers responding to a similar question in Lawrence's
Kansas study, the following reasons for becoming interested in journale
isn were given: choice, 75; personal contact with journalists, 36;
accident, 25; desire to write, 15; and schools of journalism, 7 (10, p.
3n2).

Prugger found that members of the Milwaukee Journal news staff
members entered journalism by choice and a desire to urite.

Of the group of 55, 52.8 per cent (29) entered the field

as a deliberate professional choice. A "desire to write"

motivated 25,2 per cent (14) to become journalists, while

16.4 per cent (9) declare that they took up journalism by

accident, Only 5.4 per cent (5) entered the field because
somebody urged them to do so (13, p. 236).

Most of the journalists in the above studies became interested in
journalism through their own deliberate choice or planning. It is in
teresting to note that South Dakota weekly publishers follow this
general trend. Although other factors may have influenced their cholce
of oecupation, their own personal convictions seem to have been the
primary motivating forces.

At the beginming of this chapter it was noted that 107 South
Dakota weekly publishers of the 146 to whom questionnaires were sent,
responded to this study and that the communities represented by the
publishers'! papers were representative of all county-seat and non-county-

seat communities with weekly papers in the state.

A greater percentage of returns were received in this study
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(73.3 per cent or 107 of 146) than in most other similar projects except
Rosten's study of Washington correspondents in which approximately 83
per cent of prospective respondents replied.

Of the 107 respondents in this thesis, 80 (74.8 per cent) ranged
in age from 20 to H=-still below the retirement age of 65. Although 40
per cent (43) of the 107 publishers were 50 or over, the majority of
the respondents were in their 30's and 40's (53.3 per cent or 57 of 107).

Nearly a fifth of the 107 South Dakota weekly publishers indi-
céted that they were publishers of more than one newspaper or other
publications.

More than 45 per cent of the respondents (50 of 107) revealed
they had been weekly publishers 15 or more years, 33 (30.8 per cent)
indicating they had been in the business a quarter of a century or
longer.

Seventy-three publishers (70.9 per cent of 103) sald they acquired
thelr present papers with money they saved or borrowed, which is an
indication of the desire they had to enter the business.

A "publishing tradition in the family" was most often mentioned
(38 times) by the publishers as being the reason they were attracted
into weekly newspaper work.

Printing or 2 journalism-printing combination were indicated most
often by a total of 57.1 per cent (56) of 98 publishers as being their
occupational experiences before becoming publishers, although other
occupations such as banking, teaching, and engineering were also men-
tioned,



Forty-three South Dakota weekly publishers (46,2 per cent of 93)
said they had between 1 and 9 years newspaper experience prior to be-
coming publishers and an equal mumber and percentage revealed they had
2 decade or more newspaper experience before becoming publishers,

The majority of 95 respondents in this study (53 or 55.8 per cent)
revealed they had thelr first journalism jobs between ages 5 and 19,
the rest being 20 or more years old at the time of their first journal
ism jobs.

Of 211 reasons (total 117) given for becoming interested in
journalism, "own deliberate choice" was mentioned most often by this
state's respondents (60 times or 51.3 per cent)., It was noted that
most respondents in other studies also entered journalism by choice or
deliberate planning.
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CHAPTER V

EDUCATIONAL BACKGROUNDS

The data in Table 5 show the educational backgrounds of the
state's weekly publishers. From this informmation it appears the sube

jects are well educated as a group.

Table 5. Number and Percentage of Respondents
Attending and Graduating from School

Degrees of schooling responding "Yes"
Attended grammar school 98 100
Completed grammar school 103 100
Attended high school 99 98.9
Graduated from high school 98 91.8
Attended college 98 73.5
Graduated from college 98 47.9

lone of the respondents answering the question concerned with

amount of schooling (question 9) sald they hadn't completed grammar
school and only one of 99 indicated he hadn't been to high school.

Of 98 publishers who said they had attended high school, only
eight (8.2 per cent) said they hadn't graduated. G&Hven if it were assumed
that the 48 publishers who didn't return questionnaires or answer quese
tion 9 weren't high school graduates, the 90 who did graduate from high
school would comprise 61.4 per cent of all weekly publishers in the
state (146).

Only 26 of 98 publishers (26.5 per cent) revealed they hadn't
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attended college and apparently only 25 of the 72 who did go to college
(3.7 per cent) falled to receive degrees.

Of 21 South Dakota respondents who attended college but did xiot
graduate, 11 sald they had between two and two and a half years of col-
lege work and seven said their college educations were limited to one
year or less.

In comparison to the percentage of persons 25 years of age or
older in South Dakota who are college graduates, the percentage of South
Dakota weekly publishers responding to this survey who receive college
degrees is relatively high.

Of 680,514 South Dakota residents, a total of 20,582 of those 25
years of age or over are college graduates.* The 20, 582 college gradue
ates comprise only 3 per cent of the total state population while the
47 South Dakota weekly publishers who indicated they graduated from
college comprised 47.9 per cent of 98 publishers in this study.

Purther, 4t is interesting to note that even if it Qare assumed
that 48 publishers who failed to return questionnaires didn't attend
college, the 72 who indicated they did would still comprise 49.3 per
cent of all the weekly publishers in the state (146).

The assumption here, of course, is that the respondents were
trathful 4n answering question 9 and other items in the questionnaire.
While their truthfulness is assumed, the information should be taken at

face, not absolute, value.

*Census Bureau figures, 1960,
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The data in Table 6 show numbers and percentages of South Dakota
weekly publishers who did and did not attend college compared with
respondents in similar categories in other studies.

Tt may be noted that nearly as high a percentage of 500 editorial
workers in Harrel's study attended college (67.4 per cent) as did South
Dakota publishers (73.% per cent). Although these figures might not
appear significant on the surface, it should be remembered that Harrel's
study was conducted more than 30 years ago, when fewer Americans were
receiving college educations.

However, journalists in Harrel's study were much less homogeneous
as a group than South Dakota weekly newspaper publishers. Perhaps
metropolitan daily publishers required that members of their editorial
staffs be college educated in the 1930's or at least favored college
graduates in their hiring practices.

Or 4t might be that within the past several decades South Dakota
weekly publishers recognized a greater need for advanced education.
Because we don't know how many weekly publishers in the state were
eollege educated 30 or more years ago, it is only possible to compare
the educational trends among the different groups at the time the
studies were made.

In Table 6 notice that nearly 50 per cent of Shaw and Irwin's
115 Washington state weekly publishers had college degrees (17, p. 5),
almost identical to a finding in the South Dakota study. Figures in
Table 6 show that the two groups compare favorably with other groups in
this study concerning extent of schooling.



Table 6, Comparisons of Numbers and Percentages of College-
Educated Respondents and lion-College Educatede-
Respondents in 10 Studies

Journalistic groups (N*  college college Graduates
. South Dakota 98 26 25 47
weekly publishers (26.5)%  (25.5) (47.9)
Harrel's journalists 500 160 133 204
(7, p. 121) (31.9) (26.6) (40.8)
Washington correspondents 127 25 % 65
(15, p. 159) (19.7) (28.3) (51.1)
Kansas publishers 139 44 55 b3
(10, p. 341) (29.5) (39.5) (30.9)
Milwaukee Journal news staff 54 8 16 30
(13’ PP 2%‘235) (14,8) (2906) (55-5)
Small Texas dailies 166 — - 27
(16, p. 186) (16.2)
U.S. Correspondents abroad 209 19 63 127
(12, p. W7 (-9.0) (29.8) (61.2)
Foreign Correspondents 110 35 16 59
(9, p. 350) (31.8) (14.5) (53.6)
Washington state 115 35 25 55
weekly publishers (30.4) (21.7) (47.8)
(170 PP 1"2)
Wisconsin 145 37 46 62
weekly publishers (25.7) (31.7) (42.8)

+This column contains the number of respondents in each of 10 studies
responding to questions about thelr educations.
++Percentages appear in parentheses.
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A lesser percentage of 139 Kansas publishers in Lawrence's study
graduated from college than did most other journalists listed in Table
6o

Among 139 Kansas publishers in Lawrence's study, 15 per cent
(21) didn't complete work in either rural or city grade schools and
12.9 per cent (18) were never enrolled in high school, The author
reported that 14.3 per cent (20) of 139 Kansas publishers failed to
graduate from high school (10, p. %1). By comparison, only one South
Dakota publisher said he didn't attend high school and only 8.2 per
cent (8) of 98 respondents said they failed to graduate.

Because Lambert conducted his study of small Texas dajilies as
late as 1955, it is felt the percentage of the 166 editorial workers
(16.2 per cent) who graduated from college is umsually low. It may
be that many of the 166 editorial workers felt they had no need for
college education. Or, it might be that many educated Texas journal-
ists left the state or otherwise avoided employment on the small Texas
daily paper.

The greatest perc.sentaga of college educated journalists was
found in Maxwell's study of U.S. correspondents abroad. In Table 6 it
may be noted that 91 per cent of his respondents (209) indicated they
had attended college (12, p. 347).

That could indicate that either the correspondents, their
parents or employers, or a combination, placed a great deal of emphasis
on obtaining higher educations. It also seems apparent that the work
of a foreign correspondent demands more education and additional course



work in government, foreign affairs, and foreign languages.

Next to Maxwell's group of 209 U.S. correspondents, Prugger's
Milwaukee Journal news staff was the most highly educated group in this
study. Besides having a high percentage of college educated personnel
(85,1 per cent), 54 members of Prugger's group (100 per cent) said they
completed grammar school and 52 (96.3 per cent) finished high school
(13, pp. 233-234).

Evidently, many Washington correspondents in Rosten's study
recognized a need for college educations. At any rate, many of them
went to college and many also graduated (79.%4 per cent total).

The demands for college educated employes might also have been
great when hiring foreign comspondmia to report events in this
country to their homelands. Of Lambert's 110 foreign correspondents
responding to a question on education, a total of 75 (68.1 per cent)
indicated they had been to college.

Only Maxwell's U.S. correspondents abroad and Prugger's
Milwaukee Journal group exceeded the Lambert group in percentage of
college graduates.

Of 3 newspaper workers in Heckman, Knower and Wagner's study
in Ohio, 77 per cent said they had between 13 and 18 years of schooling
and 47 per cent indicated their educations ranged between 15 and 16
years (8, p. 30).

The trend toward earning college degrees for future journalistic
employment seems apparent from infommation gleaned from Stevens. In

his study of Wisconsin weekly publishers, the amthor found that 108
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respondents of 145 (745 per cent) had at least attended college. Of
the 108, 62 graduated from college (42,8 per cent) (21, p. 100).

Of 211 journalists participating in the studies listed in Table
6, 719 (43,2 per cent of 1663) are college graduates and 415 (24.9 per
cent) have at least attended college. From that data it might be cone
cluded that college training should be recommended for the future

jo‘lmmst.

Degrees Granted

Forty-six South Dakota weekly publishers responding to this study

said they received a variety of college degrees.

In order of frequency, degrees granted were: bachelor of arts,
21; bachelor of science, 18; bachelor of journalism and master of
seience, each 2, and master of arts and bachelor of pharmacy, each 1.

Two publishers indicated they had done some graduate work, one
revealed he had received a "diploma" and one said he had been granted
an "associate degree."

In other studies, Lawrence found that only one of his Kansas
publishers who were degree holders had a master of science degree (10,
p. 341), only two of 30 undergraduate degree holders in Prugger's
study of Milwaukee Journal news staff had done some graduate work,
though no advanced degrees were listed (13, p. 234), and of 209 cor-
respondents in Maxwell's study, 127 were college degree holders and
approximately 22 had earned master's degrees. Two correspondents in
the latter study received the Ph.D.(12, p. H7).

Fifteen foreign correspondents working in this country (13.6 per
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cent of 110) held doctorate degrees, Of the 110, 59 (53.6 per cent)
had baccalaureate degrees, and 23 (20,9 per cent) had the master's
degree or equivalent (9, p. 350).

Although Heckman, Knower and Wagner's study (not ineluded in
Table 6) does not specifically relate how many Ohio newspaper workers
hed college degrees, at least five probably did (15 per cent of )
because that many had between 17 and 18 years of schooling. A total
of 26 newspeper workers in that study (77 per cent of %) had between
13 and 18 years of schooling (8, p. 30).

One more of Shew and Irwin's Washington state weekly publishers
received advanced degrees than did South Dakota weekly publishers.
Mity-five (47.8 per cent) in the Shaw-Irwin study were granted bache-
lor's degrees, and of those, four were awarded master's degrees (17, Do
1.

Of 62 weekly publishers in Wisconsin (42.8 per cent of 145),
Stevens found that 51 were granted bachelor's degrees and 11 received
edvanced degrees (21, p. 100).

Although the various journalistic studies listed in Table 6 are
about different groups of journalists, it seems significant that
Maxwell's group of U.S. correspondents is the most highly educated
group in this project.

That reason might be acceptable if other data in Table 6 aren't
examined.

First, it will be noted that in Prugger's study of Milwaukee

Journal news staff members, performed more than two decades ago, the



49

percentage of those respondents attending college and recelving degrees
(85,1 per cent) compares favorably to the percentage of UsS. corre-
spondents in Maxwell's study who attended college and recelved degrees
(90,9 per cent).

This author has the opinion that the occupational activities of
certain sub-groups of journalists, such as U.3. correspondents or
metropolitan daily newspaper editorial employes, require that they be
more highly educated. Ividence presented in Table 6 seems to support
this assumption.

This 1s not meant to imply that weekly publishers and editorial
employes of smalle-circulation dailies aren't in need of benefits pro-
vided by ecollege educations. Such a conclusion cannot be made from

evidence presented in Table 6.

High School Journalism Iraining

Most of the state's weekly publishers responding to question 11
in this study apparently had no formal journalism course work in high
school and answers provided by several of the respondents who indicated
they did have such training appear to be invalid.

0f 97 publishers, 38 (39 per cent) reported they had taken some
journalism courses in high school., Thirty-two (33 per cent) said they
had taken only 1 to 3 such courses and four (4.1 per cent) revealed they
had from 4 to 6 such courses. Only two publishers indicated they had
taken 7 to 10 jourmalism courses while in high school.

"he author feels that answers from the six publishers who said

they had 4 to 6 or 7 to 10 high school journalism courses are not valid
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because few, if any, high schools in the country now offer or have ever
offered four or more journalism courses in their curricula,

Fifty-nine publishers (60.8 per cent of 97) revealed they had no
formal journalism training while in high school.

Most of the 38 publishers who had taken journalism courses in

high school evidently had only minimal amounts of that subject matter.

College Journaligm
Fifty-five of 72 South Dakota weekly publishers (76.4 per cent)

responded to question 12 in this survey dealing with the course work
which they had in college. Thirty-eight (69.1 per cent) of the 55
answering that question revealed they had at least some college course
work in journalism. Seventeen (30.9 per cent) indicated they had taken
no journalism courses while in college.

Inecluded among other answers to q\iaation 12 were: one course,

6; two courses, 5; three courses, 3; "all offered," 5; "majored in 1s,"
4; "all required," 3, and 6 and 10 courses, two mentions each.

Three publishers revealed they had taken "four," "five" or "nine"
journalism courses while in college. Two publishers said they had taken
between 30 and 3% semester hours of journalism courses in college and
three respondents stated one of the following: "64 hours," "many," or
"several, "

The results to question 12 show that slightly more than half (38)
of 72 respondents who had attended college indicated they had formal
journalistic training in college.
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College Specializations
The data in Table 7 show the major specializations of South

Dakota publishers who attended college. A total of 18 course speciali-
zations were mentioned by 72 respondents and all items were checked a
total of 132 times.

Table 7. A List of Major Curricular Specializations
of South Dakota Weekly Publishers
Who Attended College

Majors listed Number
Journalism P23
English 20
History 15
Printing= journalism ' 14
Printing i1
Political science 10
Sociology 10
Business 6
Beonomics L
Engineering L
Eduecation 3
Agriculture 2
Dramatic arts 2
Forelgn languages 2
Natural science 2
Law 1
Mathematics 1
Phamacy 1
Total 132

Journalism, mentioned 24 times, was often indicated as a major

specialization in college by the state's weekly publishers.
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When the mmber of mentions of the printing-journalism double
major (14) are added to straight journalism (24), it will be noted that
there were 38 respondents (52.8 per cent of 72) who evidently had at
least some formal college training in journalism.

Twenty-five publishers of the 72 responding to question 12
revealed they had majored in either printing or a combination of print-
ing and journalism while in college.

Although all English courses are not allied to the field of
journalisn, i.e., American and English literature, etc., many subw
divisions of Pnglish, such as grammar and composition, would be of
benefit to prospective jourmalists.

Of the total number of times all majors were mentioned in this
study (132), journalism accounted for less than one~third (38) of the
total. It is apparent that many South Dakota weekly publishers made
their way to weekly printing plants in the state without any formal
college journalism training.

The data in Table 8 show comparisons of the number and perw
centages of respondents in various journalistie studies who had some
form of college journalism training.

In Prugger's study of the Milwaukee Journal news staff, five of
30 college graduates (16.6 per cent of 30) majored in English and
"gseven report languages, political science, sociology, history, and
economics as the major" (13, p. 234).

Data concerning Stevens' study of Wisconsin weekly publishers

in Table 8 include the number of times journalism was mentioned as part
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of the course study of all those who attended college. Actnally,
lournalism was declared a major field of study by 27 of 62 college
graduates (43.5 per cent) in the state (21, p. 100).

Table 8, Comparisons of the Number of College-Educated

Journalists in line Studies Who Majored in
Journalism

Studies compared with Journalism Majors
college uambers ercentages
Prugger (13, p. 234) 46 24 2.2
Stevens (21, p. 100) 108 b7 43,5
Heckman,
Knower, (8, pp. 131-132) 26 10 3Bl
Wagner :
Sale 72 24 33¢3
Lawrence (10, p. 341) 98 26 2645
Maxwell (12, p. 347) 188 L7 25.0
Lambert (9, p. 350) 75 12 16.9
Harrel (7, pp. 121-122) 337 - 43 12,7
Rosten (15, ppe 159=161) 101 13 12.9

A A e S P SR e R A B A A

Compared to other subject specializations listed by South Dakota
weekly publishers in Table 7, Lawrence's Kansas publishers also named
several similar majors, Other majors listed in the Kansas study
included: Fnglish, 6; business, 4; agriculture, 3, and science and
education, each 3 (10, p. 341).

English, pre~legal arts, and humanities were all mentioned a
total of 10 times (9.9 per cent) in Rosten's study. Liberal arts was
declared a major by 20 Washington correspondents (19.6 per cent of 101)
(15, pe 161).



what can be concluded from the szbove infommation presented in
this section?

First, the hypothesis might be made from Table 7 that South
Dakota weekly publishers are evidently the only group compared to groups
in other studies who have had printing majors while in college.

Secondly, it seems apparent from information presented in Table
8 that fomal journalistic education played a lesser role in the total
college educations of Lambert's foreign correspondents, Harrel's daily
newspaper editorial employes, and Rosten's Washington correspondents
than it did in the other six studies.

It may be that prior to the time Lambert conducted his study
in 1954-1955, journalism courses were not so readily available to
prospective foreign journalists.

The fact that relatively small percentages of Harrel's editorial
employes and Rosten's Washington correspondents majored in journalism
while in college leads this author to believe that journalism course
work wasn't extensively available about 1930. Rosten pointed out that
most of 13 correspondents who majored in journalism while in college
"were under 37 years of age. The first school of journalism was not
founded until 1908; the first department in 1905" (15, pe. 161).

If similar studies to those conducted by Harrel and Rosten were
conducted today vastly different results might be obtained in regard to
the numbers of daily newspaper editorial employes and Washington cor-
respondents who were journalism majors while in college.

It 4s evident from information presented in Table 6 and other
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information that although formmal college journalism treining is not
absolutely necessary to become successful journalists, 1t might be
recommended that prospective journalists at least obtain complete or
partial college educations.

College Pmployment
Seventy-two South Dakota weekly publishers responded to question

14 in this study which concerned their employment statuses while they
were in college. N

Of the 76 responses received to that question, 26 publishers
indicated they had worked on a college newspaper, Other answers in-
cluded: print shop, 22; college yearbook, 12, and campus news bureau,
3

Daily newspaper experience was obtained by four publishers while
they were in college and weekly axperienée was mentioned by three.
"Telephone company,” "social science departmental assistant,” and
"hulletin clerk for experimental station" were each named once.

Seventy of the 76 notations made to question 14 indicated that
most of the publishers who attended college received some kind of
practical journalistic experience which might be useful to them now,

The influence of the college paper on journalists "is signmificant
in that these organs gave the journalist his first taste of real report-
ing, copy editing, and editorial writing® (7, p. 122).

It would seem, then, that formal education, complemented by
prac'tical occupationél experience, would be of great benefit to the

prospective weekly publisher as well as other journalists.
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Printing Traiming
Because printing duties are often part of weekly publishers'

occupational duties it was decided to determine how many South Dakota
publishers had any formal printing training (questions 16-19).

Three publishers indicated they had taken printing at South
Dakota State College and one mentioned attendance at the Dunwoody
Institute in Minneapolis. Although the State College printing depart-
ment is not, strictly speaking, a trade school it was deecided to include
mention of it in the final tabulations because printing training re-
ceived there would probably be quite similar to that obtained at regular
trade schools.

Twelve publishers (12.5 per cent of 96) said they had some trade
school training while 85 (89 per cent) indicated they had no trade
school printing training.

0f the 12 responding affimmatively to the question (16) about
trade school printing training, the following responses were made:
two years, 3; six months, 1; three months, 4; six weeks, 3, and one
merely mentioned "State College printing school.”

Alljed to the amount of time publishers spent learning printing
in a trade school is the amount of printing knowledge which they ace-
quired in high school and college.

Because it was impossible to determine absolutely how much
printing knowledge the subjects had, it was decided to ask them how
mach printing training they felt they obtained in high school, college,
and trade school.
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Seventeen respondents (23.6 per cent of 72) indicated they had
ng 1ittle" to "a lot" of printing training in high school. Only edght
(11.1 per cent) had "a lot" of printing training in high school, how=
ever. Fifty-five (76.L per cent) had no printing traeining 4n high
school.

Most publishers indicated they learned something about printing
in college. Of 61 respondents, 32 (52.5 per cent) acquired some knowle
edge of the printing industry in an institution of higher learning. Of
the three categories in question 18, "a lot" was indicated 12 times,
nine said "some,” and 11 revealed they had "a little" printing training
in college.

Trade school was mentioned by 11 (24,4 per cent of 45) as being
a place where some degree of printing training was obtained., Four sald
they learned "a lot" there, five i{ndicated "some," and twe sald "a
little."

Although the terminology used in questions 17 through 19, as
worded, are abstractions, an idea of the approximate amounts of formal
printing training the state's weekly publishers have had in high school,
college, and trade school was obtained.

South Dakota weekly publishers responding to this study are
evidently well-educated as a group. The percentage of this state's
weekly publishers who attended college (73.4 per cent of 98) and
graduated from college (47.9 per cent) compares favorably to similarly
educated journalists in other studies of this nature.

Maxwell's 209 U.S. correspondents abroad and Prugger's 54
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¥{lwaukee Journal editorial employes were journalistic groups with the
highest percentages of respendents who at least attended college (91
per cent and 85.1 per cent, respectively).

The majority of 47 South Dakota weekly publishers who reported
they received college degrees, listed bachelor of arts (21) and bachelor
of science degrees (18) most often.

Most of this state's weekly publishers revealed they had no
journalism course work in high school (55 or 60.8 per cent of 97),
although 32 (33 per cent) indicated they had taken 1 to 3 journalism

courses while in high school.
Thirty-eight of 55 publishers (69.1 per cent) had taken at

least a minimal amount of journalistic course work while in college.
Journalism and English were listed most often (24 and 20 mentions,
respectively) as college majors out of a total of all items indicated
a total of 132 times.

Greater percentages of respondents in several other studles who
had attended college revealed they had majored in journalism than did
South Dakota weekly publishers.

The 72 South Dakota weekly publishers who reportedly attended
college indicated they had a variety of oceupational experiences while
there, ineluding printing work and experience on campus newspapers and

yearbooks.
Thirty-two of 61 South Dakota weekly publishers (52.5 per cent)

reportedly received some printing training in college and fewer re-
spondents indicated they had obtained printing training in high school

or trade school,
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CHAPTER VI
READING HABITS OF PUBLISHERS

Allied to the formal educations of publishers are their reading
habits.

Through information gleaned from various types of reading
material, and perhaps supplemented by information from radio and tele=
vigian. news disseminators such as weekly publishers should be better
able to help their readers keep abreast of events pertinent to them at
regional, national, and international levels.

lewspapers

Data in Appendix A, Table 28, show the newspapers which South
Dakota weekly publishers listed as reading regularly.

Of the 107 publishers answering this questionnaire, only two
(1.9 per cent) failed to indicate at least one newspaper which they
read regularly.

The Sioux Falls Argus-Leader, the largest circulation (50,821)
daily newspaper printed in the state's largest city (65,466), was the
most widely read paper among 105 respondents answering question 22 (23,
p. 4). That newspaper was indicated as being read regularly by 57
(54.3 per cent) of the publishers.

The next most often mentioned of South Dakota's daily newse
papers was the Mitchell Daily Republie, a 18,169 circulation paper in
Mitchell, which has a population of 12,555 (23, p. &).

The Aberdeen American News and Minneapolis Tribune tied for the
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third most regularly read newspapers, each being indicated a total of
25 times (23.8 per cent of 105) by the respondents.

One publisher said he also read "weeklies" regularly. Had a
weekly newspaper category been included in question 22, more respondents
might have indicated they were extensive readers of those papers.

South Dakota weekly publishers evidently don't limit the newsw
papers they read to the boundaries of the state to the degree that many
of Lawrence's 145 Kansas publishers did.

Twenty-six newspapers received a total of 219 mentions from 105
South Dakota weekly publishers who indicated they read at least one
newspaper. Of the 219 total, 152 mentions (69.4 per cent) were made of
state papers and 65 (29.7 per cent) mentions were made of out-of-state
dailies.

In the Lawrence study of 145 Kansas publishers, 359 mentions of
newspapers were made, Of that number, 327 (91.1 per cent) were made of
Kansas papers while only 32 mentions (8.9 per cent) were made of out-of-
state newspapers (10, p. 343).

Out-of-state papers which South Dakota weekly publishers said
they read regularly and the number and percentage of the 105 respondents
were: Minneapolis Tribune, 25 (23.8 per cent); Minneapolis Star, 6
(5.7 per ecent); Omaha World-Herald, 4 (3.8 per cent); Christian Science
Monitor, New York Times and Wall Street Journal, each 3 (2.9 per cent),
and the Denver Post and Des Moines Register, each 2 (1,9 per cent).

S8ix other out-of-state newspapers listed in the footnote to Table 28

were each named as being read regularly by one each of the 105 South
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Dakota weekly publishers.

More than half the 105 publishers responding to question 22 in
this study indicated they read at least one out-of-state dally newse
paper regularly, A total of 54 of the state's weekly publishers (51.4
per cent of 105) read at least one such daily regularly. Forty-five
respondents (42,9 per cent) each named only one outwof-state daily which
they saild they read regularly, seven (6.7 per cent) each named two out-
of-state dailies which they read regularly, and two (1.9 per cent)
named three such dailies.

The above discussion is an indication that many South Dakota
weekly publishers probably rely greatly on dally newspapers published
outside the state of South Dakota to furnish them with details of news

events.

Magazines
Data in Appendix A, Table 29, show the magazines which South

Dakota weekly publishers sald they read monthly or more frequently.
several mass-circulation magazines seem to be favorites of respondents
in this study.

A total of 103 respondents indicated that they read at least
one magazine monthly or more frequently. Of the 103 publishers answer-
ing question 23, most of them (69 or 67 per cent of 103) revealed that
they read the Reader's Digest regularly. The two other most offten
read magazines listed by the 103 respondents were Saturday Evening
Post, indicated by 65 publishers (63.1 per cent) and Life, named by 47

South Dekota weekly publishers (45.6 per cent).
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Time magazine, named by 39 publishers (37 per cent), and Look
magazine, indicated by 33 (32 per cent) were fourth and fifth most
frequently cited magaszines, respectively.

U.S, lNews and World Report and Newsweek magazines ranked sixth
and seventh, respectively, among all magazines cited in this study.

The former was named by 29 publishers (28.1 per cent) and the latter by
22 (21.4 per cent).*

Thirty-six South Dakota weekly publishers (34.9 per cent of 103)
failed to cite any of the three news magazines, Time, U.5, News and
World Report, or Newsweek, &s one which they read monthly or more
frequently, Forty-nine respondents (47.6 per cent) said they read at
least one of the three news magazines and 20 (19.4 per cent) indicated
they read more than one monthly or more frequently.

Although Time magazine was the only news magazine which ranked
as high as fourth in this study, both Maxwell's 209 U.S. correspondents
abroad and Lambert's 111 foreign correspondents in this country indi-
cated they read news magazines most often.

Seventy-three per cent of Maxwell's respondents said they read
Time magazine "most regularly and thoroughly," followed by Newsweei,
which was mentioned by 43 per cent of the 209 respondents (12, ppe
7=348),

®Audit Bureau of Circulations reports from March and June, 1961,
give the following circulation figures for the seven magazines mentioned
most frequently by South Dakota weekly publishers: Reader's Digest,
12,369,466; Saturday Evening Post, 6,226,211; life, 6,726,796; Time,
2,480,626 Look, 6,202,290; U.,S. News and VWorld Report, 1,198,629; and
Newsweek, 1,391,211. See literature cited, (4).
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Lambert found that Time, Newsweek, and U.S. News and World
Report, in that order, were the magazines most often read by 111
foreign correspondents in this country (9, p. 353).

The data in Table 9 show comparisons of the four most often read

magazines in each of four studies.

Table 9., Magazines Read Most Often by Respondents
from Four Journalistic Studies

South Dakota Kansas Milwaukee Washington

weekly publishers publishers Journal respondents

~=Sale ~-=Lawrence -=Prugger -=Rosten*+

Reader's Saturday Time Time

Digest Evening Post

Saturday Reader's Saturday Saturday

Evening Post Digest Evening Post Evening Post
The Nation
Harper's

Life American Reader's Collier's

Magazine Digest
Time Time Life New Republic
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lost often read magazine is listed first in each of the four columns.
second mogt often read is second, ete.

++See Lawrence (10, p. 343), Prugger (13, p. 239), and Rosten (15, pp.
172-173).

Three of the four magazines read by most South Dakota weekly
publishers were also named among the top four magazines by 87 of the
145 Kansas publishers in Lawrence's study.

Listed in order of popularily in Lawrence's study were:

Saturday Evening Post, 52 (59.7 per cent); Reesder's Digest, 41 (47.1

per cent); American magazine, 33 (37.9 per cent), and Time, 30 (34.5
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per ecent). Life magazine, which rarked third in the South Dakota study,
was seventh in the Kansas study, having been indicated by 20 publishers
(23 per cent of 87) (10, p. 343).

0f 97 Washington correspondents in Rosten's study who reported
reading one or more magazines, Time was read most regularly by 57 (58.7
per cent) followed by Hation, Harper's, and Ssturday Evening Post, each
of which was indicated by 33 correspondents (.1 per cent) (15, pp.
172-173).

Reader's Digest, which was read most by South Dakota weekly
publishers, was reportedly read by only 16 Washington correspondents
(1644 per cent of 97), tieing vfor elghth most popular with Seribner's
Magazine (15, ps 173). |

In summary, then, Time magazine was read most regularly by
Rosten's Washington correspondents, Prugger's Milwaukee Journal news
staff employes, and U.S. and foreign correspondents in Maxwell's and
Lambert's studies, respectively, More general interest magazines such
as Reader's Digest and Saturday Evening Post ranked first with South
Dakota weekly publishers and Lawrence's Kansas publishers, respectively,

Heekman, Knower, and Wagner, in their comparisons of Ohio com-
municators, found that 26 newspaper workers (76.4 per cent) read mostly
news magazines such as Time and Newsweek regularly (8, pp. 83-92).

From the above information it seems that most journalists
employed by the da:!.vly press studied in this chapter have devoted much
of their magazine reading time to national news magazines while South

Dakota weekly publishers and publishers in Lawrence's Kansas study have
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foensed more attention on general interest magazines.

Tt should be noted, however, that the magazine reading habits of
various journalists in the above studies might also have been affected
by the different times at which the studies were conducted.

Although news magazines were apparently less popular with South
Dakota weekly publishers than they were in other studies, news dissemina-
tion is extensively handled on televislon now and competes with other
news media., Television was not introduced to the general public until
the late 1940's,

Algo, American and Collier's magazines were no longer published
at the time the South Dakota study was made. The first issue of Life
megazine was not published until November 23, 1936, about the time of
Rosten's study. Obviocusly magazines not in circulation cannot compete

with other magazines for readership.

Books
South Dakota publishers who named books they have read in the

past year are in the minority. Of 107 respondents furnishing informa-
tion for this thesis, only 43 (40.1 per cent) indicated they had read
one or more books in the past year, and 47 (44 per cent) neglected to
answer the question (24) at all.

Most of the 43 publishers who said they had read one book or
several in the past year, gave ambiguous answers to that question. One
respondent said he had read "at least eight" books in the past year and
another stated that he reads "about 50 per year. " 5ix publishers

revealed they had read "several" bocks in the past year, another said
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“too many to list,” and one said "dozens of them." Four respondents
indicated they had read Reader's Digest condensed books and one said
he had read "about two books per week" during the past year.

Only 18 South Dakota weekly publishers who said they had read
one or more books in the past year (40,2 per cent) listed the titles of
the books they had read, The data in Appendix A, Table 30, show the
book titles as they were indicated on returned questionnaires.

The books mentioned by most respondents were Ixodus, indicated by
three publishers, and Advise and Consent, named by two respondente.

Chapter VI has been concerned with the reading habits of South
Dakota weekly newspaper publishers and how some of those habits compared
to reading habits of other journalists in other studies.

Only two of 107 South Dekota weekly publishers (1.2 per cent)
failed to mention a daily newspaper which they read regularly. It was
also found that 20 per cent more mentions of out-of-state dallies were
made in the South Dakota study than in Lawrence's study of Kansas pube
lishers.

Of the many magazines published in this country, Reader's Digest,
Saturday Evening Post, Life, and Time, respectively, were indicated as
being read monthly or more often by many of the respondents. Similarie
ties were found between magazine reading habits of current South Dakota
weekly publishers and the reading habits of journalists in other
earlier studies.

The author hypothesizes that South Dakota weekly publishers fol-

low, in several instances, what are probably the general magazine
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reading trends of the state's entire population.

In a primarily agrarian state such as South Dakota, it would be
natural to expect that general interest magazines such as Reader's
Mgest and Saturday Evening Post would be popular with residents.
Agricultural magazines such as Successful Faming would also probably
be quite popular with many of the state's residents.

In contrast, news magazines such as Time and Newsweek, and
"opinion-literary" magazines such as Atlantie Monthly and the New Yorker
(8, p. 83) would probably rank relatively low in the reading habits of
the state's general population.

Most of this state's weekly publishers either failed to answer
question 24 in this study, which coneémod books they might have read in
the past year, or they reported that they read no books in the past year.

Of 43 publishers (40.1 per cent of 107), only 18 gave exact
titles of the books they recalled reading and 25 gave ambiguous answers
to the question, v

South Dakota weekly publishers responding to this study are
evidently not avid book readers, but the author feels this is compen-
sated for somewhat by their more adequate newspaper and magazine reading
habits.



CHAPTER VII

PUBLISHERS' ACTIVITIES AND GENERAL CONTENT
OF THEIR PAPERS
Of probably concern to most anyone interested in an occupation
would be the types of work performed by those who have that occupation,
South Dakota weekly publishers were asked to answer several
questions related to their jobs and the content of their papers in the
hope that answers to these questions might provide information on what

is involved in the weekly newspaper publishing process.

Colunnists
Some weekly publishers purchase material of columnists who write

on such subjects as food, sports, general information, and humor, Such
columns, many of which are syndicated and some of which are locally
written, help relieve some of burden involved in weekly publishing and
at the same time help to inecrease the human interest element in the
papers.

South Dekota weekly publishers were asked to indicate whether or
not they had a regular columnist and, 41f they had at least one, how
many columnists they used. 4 gimilar question was asked in Shaw and
Irmdn's study of Washington state weekly publishers (19, p. 13).

The data in Table 10 show comparisons of how publishers in both
studies answered the same question. Although data from both studies
compare f{avorably, Washington weekly publishers generally had greater

mambers and percentages of columnists than did respondents in this
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Table 10, Comparative Numbers and Percentages of South
Dakota and Washington Weekly Publishers
Who Indicated They Had Hone to
One or More Columnists

Number of columnists South Dakota Washington
N=98 =103
Have no columnist Ly (47.9)+ 41 (39.8)
Have one columnist 27 (27.6) 38 (36.9)
Have two columnists 13 (13.3) 13 (12.6)
Have three columnists 6 (6.1) 7 (6.8)
Have four or more eolumnists 5 (5.1) b (3.9)
Totals 98 (100) 103 (100)
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*Percentages appear in parentheses,

A total of 60.2 per cent (62) of 103 Washington publishers in
the Shaw-Irwin study said they had at least one columnist compared to
52+1 per cent (51) of 98 South Daskota weekly publishers. It is interest-
ing to note that identical numbers and similar percentages of respond-
ents in both studies sald they had two or more columnists,

Number of Hours Devoted to Paper

Weekly publishers answering question 29 revealed that they spend
varying amounts of time working on their papers.

The data in Table 11 show the number and percentages of 104
South Dekota respondents who answered guestion 29.

It is interesting to note that 60 publishers (57.8 per cent of

104) estimated they worked on their newspapers at least 50 hours in an
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average week. This is an indication that the 40-hour week, SO common
in many urban areas, is uncommon with journalists in this study,
Table 11. Average Amounts of Time South Dakota Weekly

Publishers Estimated They Spend Working
on Thelr lNewspapers Weekly

e ——————— e AT SO

Approximate number of Number of

hours worked weekly respondents Percentages
70 or more hours 9 8.7
60 but less than 70 22 21.2

50 but less than 60 29 27.9
40 but less than 50 25 24,0

30 but less than 40 14 3.5

20 but less than 30 b 3.8
Less than 20 1 o9
Totals 104 100.0

Thirty-one publishers (nearly 30 per cent) indicated that in an

average week they work approximately 60 hours or more, Almost one-
third of the 104 South Dakota weekly publishers answering question 29,
then, estimated that they work the equivalent of two and a half addie
tional 8-hour days per week when compared to persons in many other
occupations.

T¢ will also be noted in Table 11 that few respondents in this
study work less than 40 hours per week. Righty-five (81,8 per cent)
replied that they work approximately 40 hours or more per week. Only
19 respondents (18.2 per cent) said they work less than 40 hours a
week.

From the grouped data it was determined that the approximate
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median number of hours worked weekly by the 104 respondents was 53.3.

Several publishers who added their own comments after answering
question 29 evidently encountered some ambiguity from the wording of the
question, One publisher said he worked 40 hours but less than 40 hours
per week publishing his paper, but the "balance up to 70-75 hours is
spent on commercial printing." Two respondents indicated they worked
between 30 and 40 hours on their newspapers, but one added that he used
the "other time for job work." The second publisher remarked, "not
including job work."

In Lambert's study of foreign correspondents in the United States,
81 respondents said they worked an average of 42.95 hours per week on
their jobs. The median number of hours they worked was 48 (9, p. 351).

In 1955, Lungren's weekly publishers in Kansas said they worked
an average of 54.5 hours per week, quite similar to the 53.3 median
worked by South Dakota weekly publishers (11, p. 527).

Division of Flant Time
Knowing the approximate amounts of time publishers spend in the

front offices and back ghops of thelr printing plants should give the
reader an idea of how South Dakota weekly publishers' working activities
are divided.

Fronteshop or front-office duties on weekly newspapers usually
deal with publishing activities besides printing such as news and
advertising writing, editing, proof-reading, and copy reading.

Back-shop duties deal mostly with setting type, page makeup, the

actual printing of the paper and commercial printing jobs,



Of 107 weekly publishers responding to the South Dakota study,
102 answered question 30 and 31, which dealt with the percentages of
time they spend in the front offices and back shops of their printing
plants.

The data in Appendix A, Table 31, show the number and percent-
ages of 102 South Dakota weekly publishers who spend varying amounts of
their publishing time in front. and back-shop activities.

Most of the respondents sald they spend the least amount of time
in the front office and the most time 4in the back shop., Of the 102
publishers answering questions 30 and 31, 27 (26.5 per cent) indicated
they spend less than 25 per cent of thelr newspaper publishing time in
the front shop and 50 per cent or more time in the back shop.

Only 14 respondents in this study (13.7 per cent of 102) re-
vealed that they spend less than 25 per cent of their publishing time
in the back shop and 50 or more per cent in the front shop.

Forty-two publishers (41.2 per cent) indicated they spend 50
per cent or less of their publishing time performing front-shop duties
and 50 per cent or more of their newspaper publishing time in the back
shop. On the other hand, 35 respondents (34.3 per cent) said they
spend 50 per cent or less time in the back shop and half or more time
in the front shop.

The 42 publishers who spend the least amount of time in the front
shop and the most amount of time in the back shop would fit Shaw and
Irwin's "printer-publishers" category and the 35 respondents who spend

most of their time in front offices or shops would be "front-office
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publishers" (17, p. 5).

Most South Dakota weekly publishers, then, spend the least
amount of their publishing time in the front shop and the most amount of
time in the back shop. Four publishers indicated they spend all their
publishing time in the front office and, as will be noted in Appendix
A, Table 31, the publishing duties of only two respondents are limited
solely to backeshop activities.

In Lungren's study of 142 Kansas weekly publishers in 1955, the
respondents said that of the average number of hours they worked weekly
(54.5), 35.3 average hours (64.7 per cent) were spent in the front
office and 19.3 average hours (35.3 per cent) in back-shop activities
(11, p. 527). |

Publishing Activities
Because consideration has been given to the approximate percente

ages of time 102 South Dakota weekly publishers spend in front-office
and back-shop activities while working on their papers, perhaps a closer
look at the kinds of work the respondents do would be even more bene-
ficial to prospective publishers and others.

Fifty-four of the South Dakota weekly publishers (52.0 per cent
of 104) revealed in question 32 that their occupational activities
included mainly fronteoffice duties (items 1 through 7 in question 32)
and 50 publishers (48.1 per cent of 104) indicated that they perform
backeshop duties and work in the front shop as well.

Additional publishing activities were indicated by several
respondents. The data in Table 12 show the number of times
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questionnaire items and those not included on the questionnaire were
cited.

Tt should be noted in Table 12 that several of the back-shop
duties mentioned by publishers actually include more than single duties.
Eleven respondents mentioned they did "all backshop work," seven said
they did "press work," and five mentioned "general mechanical activi-
ties.”

"A11 back-shop work" would usually include all work from operat-
ing a linotype machine or press to meking up advertisements and editorial
copys. Similarly, an array of publishing activities may be and probably
are included in several of the other categories.

The author feels that had backeshop activities been Specifically
mentioned in question 32, a greater percentage of the respondents would
have included them in their answers.

Most of 104 publishers answering question 32 perform a variety
of tasks weekly. Although varieties of writing and copy editing were
the duties most frequently named by the respondents, printing duties of
various kinds and overall supervisory tasks also seem to play signifi-

ecant roles in thelr occupations.

Yeetings Covered Weekly

Publishers were asked in question 40 to check the number of
official and civic or social meetings covered weekly by themselves or
a reporter for thelr papers.

Of 77 publishers who answered the first part of the question
dealing with official meetings, 77.9 per cent (60) indicated coverage
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Table 12, Occupational Activities Indicated by 104
South Dakota Weekly Newspaper Publishers

Publishing activities Number of mentions
EronteShop
Writing news items 83
Writing advertising copy 80
Writing editorials 69
Copy editing 60
Proof reading 37
Writing area locals 32
Writing humor and other columns 31
Mainly supervise publishing activities® 23
Bookk eeping 12
Do practically no writing 12
Solieciting advertising 8
Photography work 5
Attend meetings p
Do absolutely no writing 1
Bagk=Shop
All back-shop work 11
Job printing 9
Press work 7
General mechanical activities 5
Linotype operation n
Page makeup L
Making casts from mats 3
Floor work 2
2

Zinc photoengraving

*Supervising publishing activities may include both front-shop and
back-shop activities.
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was given to one or two official meetings a week. Only 3.9 per cent
(3) disclosed they covered three or more such mestings and 1 5.6 per
cent (12) said no official meetings were covered.

In their study, Shaw and Irwin found that of 105 Washington
weekly publishers, 45.7 per cent (48) covered one or more official
meetings regularly, 29.5 per cent (31) covered three or more such neet-
ings, and 24,8 per cent (26) covered no official meetings (19, p. 10).

Seventy=one South Dakota weekly publishers responded to the
second part of gquestion 40, dealing with civic-meeting or social-meeting
coverage. Of the 71 respondents, 78.9 per cent (56) indicated one or
two such meetings were covered each week, 18.3 per cent (13) said they
or their reporters covered three or more such meetings per week, and
only 2.8 per cent (2) indicated their papers covered no civie or social
meetings each week,

Shaw and Irwin found that of 104 Washington weekly publishers,
55,8 per cent (58) reported on one or two such meetings regularly, 12.5
per cent (13) regularly covered three or more civic or social meetings,
and 31.7 per cent (33) covered no such meetings (19, pe 10).

It seems remarkable that such a small number (2) of South Dakota
weekly publishers indicated that no civic or social meetings were
covered by their papers as compared to the 33 weekly publishers in the

Shaw-Irwin who said no such meetings were covered by thelr papers.

Editorials in South Dakota Vecklies
Tt is generally agreed that the presence of editorials in a

newspaper increases the journalistic value of the publication (19, p. 13)
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South Dakota weekly publishers were asked to determine (1) the
approximate number of editorials they write for their papers, (2) the
number of editorials their papers contain, and (3) the effects of
editorial stands on readers.

Of 102 respondents answering question 33 in this study, 28 (27.5
per cent) said that they write more than one editorial per week for
their newspapers. Other answers included: seldom write editorials,

23 (22.5 per cent); write one editorial per week, 21 (20.6 per cent);
write more than one a month, 14 (13.7 per cent), and never urite
editorials, 4 (3.9 per cent).

Of the 102 replies, 75 publishers (73.5 per cent) indicated they
write at least one editorial per month, If the positive replies to the
question are grouped together it will be noted that 49 publishers (65.3
per cent of 75) write at least one editorial per week and that 26
(34.7 per cent) write at least one editorial per month.

The data in Table 13 show the numbers of different responses
made to question 34 in this thesis.

Table 13. lNumber of Editorials Contained in Papers

Published by 99 South Dakota
Weekly Publishers

Frequency of Mumber of
editorigls respondents
Once a week 22

More than once a week 33

Once a month 4

More than once a month 8

Very few 19

None » 3

Total 99




78

Of the 99 respondents answering the question, 63.6 per cent (63)
said they print more than one editorial per month and 55.5 per cent
(55) revealed that they print editorials at least once a week or more
often. Bditorial content presented by 19.2 per cent (19) of 99 South
Dakota weekly publishers would be negligible because that many pub-
lishers reportedly print "very few" editorials.

In the study of Washington state weekly publishers, Shaw and
Imiin found that 61.1 per cent (69) of 113 respondents printed editori-
als in their papers every week, but that 38.9 per cent (44) didn't (19,
pe 13). Of 99 publishers in the South Dakota study, 41.4 per cent (41)
of 99 reported that they print editorials in papers less frequently
than once a week. |

The mumber and percentages of weekly publishers in both South
Dakota and Washington state studies whose newspapers contain editorials
every week compare favorably as do the numbers and percentages of
respondents in both studies who indicated they don't print editorials
every week.

The data in Table 14 show comparisons of rankings given to one
function of the weekly press--acting as an advertising medium, which
will be discussed in the following chapter--and the numbers of respond-
ents who write editorials and print editorials in thelr papers lesser
frequently.

Notice in Table 14 that the majority of the total number of
respondents who indicated they seldom or never write editorials (27)

also rated the editorial function of the weekly press no higher than
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fourth.

Besides the mumber of editorials produced by weekly publishers
and printed in their newspapers are the reactions which these editori-
ale initiate in readers, South Dakota weekly publishers were asked
(question 35) if they had ever taken any editorial stands in their
papers which made about half the people in the communities "sore" at
their papers.

Of 95 publishers who answered that question, 54,7 per cent (52)
indicated they had taken an editorial stand which had made about half
the community sore at their papers and 45.3 per cent (43) responded
negatively to the question.

Shaw and Trwin found that of 109 Washington state weekly pub-
1ishers, 63.3 per cent (69) had taken an editorial stand which made
about half the community sore at the paper while 36.7 per cent (40)
hed not taken such a stand (19, p. 10).

South Dakota weekly publishers who indicated they had taken
editorial stands in their papers which displeased about half the people
in the communities were also asked how many such stands they had taken.
A variety of answers were received from 31 respondents who answered
this part of the question.

The mumber of such editorial stands indicated by the publishers
included: one stand, 5; two stands, 6; three stands, 5; four and six
stands were each indicated twice, and one publisher sald he had taken
"five" editorial stands which made about half the community sore at

the paper.
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Typical comments made by South Dakota publishers were:

Half the community doesn't dare get sore at the .
They fear they might miss out on something. Our policy is
to be fearless yet fair.

It's happened, but I wouldn't say ‘half' the community
has gotten sore. I get kickebacks every time I take a
stand on one side or another in a controversial situation.

We've noted a few instances of this, but more readers seem

to get mad because of news reports in which the reporting or
the angles brought censure.

More than half the South Dakota weekly publishers indicated that,
at one time or another, they displeased at least part of their readers
with editorials or other content in their papers.

Such displeasures, hoﬁever. are evidently not unique to South
Dakota weekly publishers. Similar mumbers of Shaw and Irwin's Washington

weekly publishers had similar experiences.

Gontroversial Items

Publishers were asked (question 50) to indicate how often they
print controversial news items in their papers.

A total of 96 publishers responded to the question. Forty-two
publishers (43.7 per cent) said they print controversial items in their
papers at least twice a month to once every week, Forty-three pube
lishers (44.8 per cent) revealed they seldom or never print news items
dealing with controversy.

One publisher said he prints controversial items "frequently,"”
four said only "occasionally," and six indicated they print such items
as they occur.

That question 50 was somewhat ambiguous for at least two
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respondents is apparent from their statements,

One remarked: "The question as to what is controversial varles
with the newspaper, as its practices are accepted Ly the public.”

Another said: "News breaks of any kind don't operate on a set
schedule."

A total of 53 (55.2 per cent) of the 96 South Dakota weekly
publishers responding to this question indicated they do print contro-

versial news in their papers,

Advertising Content

Advertising revenue is an important source of income for most
weekly newspaper publishers.*

South Dakota weekly publishers were asked to estimate the
average amount of space which was devoted to advertising in their
papers., A total of 104 publishers answered the question,

Fifty publishers (48.1 per cent) revealed that their papers
contained an average of between 50 and 60 per cent advertising., Only
12 respondents (11.6 per cent) indicated that an average of 40 per cent
or less space in thelr papers was made up of advertising,

Libel Suits and State Weekly Publishers
‘ One of the problems with which newspapers must contend in their

day-to~day existence are law suits or threats of law suits arising from

*Shaw and Irwin's Washington state weekly publishers estimated
that nearly 60 per cent of their total income over a five-year period
came from display advertising and 4.9 per cent of their revemue came
from classified ads (19, p. 2).
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printing "defamatory" statements.

Shaw and Irwin found that only six Washington state weekly pub-
lishers (5.7 per cent of 106) had been sued for libel but that 48 (45,3
per cent) had been threatened with law suits for 1libel (19, pe 15)

Tt was decided to determine how many current South Dakota weekly pub=
14shers had similar experiences (questions 36 and 37 in this study).

Swindler defined libel as

(1) a malicious published statement (2) which is false and

(3) which holds up the person injured to public hatred, scorn,
contempt, or ridicule, or (4) adversely affects him in his
business or professional capacity. It may be either the
subject of (5) a criminal action or a civil action (6) for
danages. (22, p. 104).

Only three South Dakota weekly publishers (2,9 per cent of 104)
returning questionnaires disclosed that they had been sued for libel,
although 30 (28,8 per cent) revealed they had been threatened with at
least one 1ibel suit, Twice as many of Shaw and Irwin's Washington
publishers (6) revealed that they had been sued for libel and 18 more
of the Washington respondents (48) said they had been thfeatened with
1ibel suits as in the study of South Dakota weekly publishers,

Fear of a 1libel suit was evidently more than enough to prevent
more than one-=third of the South Dakota weekly publishers answering
question 38 in this thesis from printing at least one story.

Of 98 respondents, 36 (36,7 per cent) said they had at least
once failed to print a story because of possible retribution through
law courts. Sixty-two respondents (63.2 per cent) said they had never
failed to print a story because of a possible libel suit,

Failure to print a story because of a possible libel suit is



evidently a real possibility to many of the state's weekly publishers.
Wth the relatively small financial gain many small-town weekly pube
lishers are able to realize, it seems easy to understand why a poten-
tial libel suit would be enough to prevent them from printing possible
defamatory material.

Although actual law suits ageinst South Dakota weekly publishers
for libel are infrequent, publishers are aware of libel laws and seem
to modify their publishing practices accordingly.

Fifty-two per cent (51) of 98 South Dakota weekly publishers
indicated that one or more columnists furnished them with editorial
material for their papers. Shaw and Irwin found that 60.2 per cent
(62) of their Washington state respondents had at least one regular
columnist,

Nearly 58 per cent of 104 publishers in this state estimated
that they worked a minimum of 50 hours in an average week on their
newspapers and approximately 30 per cent of the respondents indicated
they worked about 60 or more hours per week.

The median number of hours worked by journalists in other studies
compared favorably to the 53.3 median grouped data hours worked by
South Dakota respondents.

The majority of 102 publishers (41.2 per cent of 42) revealed
they spend 50 per cent or more of their publishing time in back-shop
activities and 50 per cent or less of that time in the front shop.
Lungren, in his study of 142 Kansas weekly publishers, found that most

of his respondents spent most of their publishing time in the front
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office,

More than half the South Dakota respondents indicated their
occupational activities mainly consisted of writing or other front-
of fice tasks while more than 40 per cent revealed they were active in
both front- and backeshop activities.

Writing news items, advertising, and editorials were often men=
tioned as publishing activities of this state's weekly publishers.

More than half the 107 respondents in this thesls indicated their
papers covered one or two official meetings and one or two civic or
social meetings each week. Those results compared favorably with those
obtained by Shaw and Irwin in Washington state.

Similar percentages of South Dakota respondents and Shaw-Irwin's
weekly publishers revealed they printed editorials in their papers as
often as once per week.

Most South Dakota publishers who indicated they seldom or never
wrote editorials for thelr papers and publishers who said thelr papers
contained very few or no editorials, also rated the editorial funection
of the weekly press no higher than fourth among a total of six func-
tions.

About half the South Dakota publishers said they had taken
editorial stands in their papers which had displeased some of the
readers and more than 40 per cent of 96 respondents said they printed
econtroversial items in their papers twice a month to once per week.

Nearly half of 104 South Dakota weekly publishers reported that

their papers contained an average of 50 to 60 per cent advertising.



Although only three of 104 respondents revealed they had been
sued for 1ibel, 30 indicated they had been threatened with such suits,
0f 98 publishers, 36 said they had falled to print a story at least

once because of a possible libel suit,
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CHAPTER VITI

PRACTICAL AND FORMAL EDUCATIONAL
RECOMMENDATIONS

A logical question for a prospective weekly publisher to ask
might be: "what types of training do South Dakota weekly publishers
recormend for the future weekly publisher?"

The state's weekly publishers were asked a series of four ques-
tions (52 through 55) to determine what they have found most helpful in
their publishing duties, They were also asked to make educational

recommendations from their publishing experiences.

Most Helpful Itens

A total of 97 South Dakota weekly publishers responded to ques-
tion 52 in this study concerning the things which they felt were most
helpful to them in their publisghing duties. A total of 137 answers
were given by the 97 respondents.

The data in Table 15 show the items which respondents indicated
they have found most helpful to them in their publishing duties.

Eighty-two of the 97 respondents (84,6 per cent) indicated that
practical training and experience in newspaper shops had been helpful
to them in their weekly publishing duties.

Tt is interesting to note that 31 of the 82 respondents (37.8
per cent) who chose *training and experience in newspaper shops" as
being beneficial to them in their publishing duties, also indicated

that "fomal education in college” had helped them in their occupations.



Table 15, Items of Most Help to South Dakota
Weekly Publishers in Thelr Work

Answers given Frequencies
Traininz and experience in newspaper shops 82
College education 33
Trade school printing training 5
All of the above 2
Hone of the above 2
Other answers 13
Total 137

e e e N P A A i S e oot

There were several ungols.citad answers given to question 52
besides those listed in the questionnaire.

Three publishers said "hard work" had been most helpful to them
in their publishing duties, three mentioned that an understanding of
people in the community was most helpful, and two mentioned that books,
trade publications, and application of business ideas had been most
beneficial,

One said it was "guts" and another indicated being "a glutton for
long hours" had been most helpful to them in thelr occupation. Another
commented that "influence of good parents and teachers"” was most helpe
ful,

lecessity of College
The data in Table 16 show the attitudes of South Dakota weekly

publishers toward the necessity of a college education for newspaper

work,



89

Table 16. The Attitudes of 99 South Dakota Weekly
Publishers on the Necessity of College
for lNewspaper Work

e A a4 A A A Rt AN BT AR 0 VA YO Y i M %

Ttems completing

statement 53% Frequencies Percentages
Very necessary 2k 242
llecessary L9 49.5
Undecided i el
Unnecessary 12 12.1
Very unnecessary 1 1.0
Other 8 8.1
Totals : 99 100.0

“‘statanent 53; "For newspaper work today I think a college education
£8.90"

The majority of the weekly publishers (73 of 99 or 73.7 per cent)
indicated they thought a college education was "necessary" or "very
necessary” for newspaper work today. Only 13 (13.1 per cent) gave
negative responses to the statement.

Six South Dakota weekly publishers completed the statement by
saying a college education "would be helpful" for newspaper work today
and one said it would be "very convenient." Another respondent said a
college education would be "highly desirable" and concluded: "Education
must be a never-ending process in any newspaperman's life,"

One of the respondents who indicated that he thought a college
education would be "unnecessary" for newspaper work today added that
"3+ would be of more benefit today thin it used to be,”

The data in Table 17 show comparisons of the 99 South Dakota

weekly publishers' attitudes towards college education according to
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three subegroups of the total: those who didn't go to college, those
vho attended college tut didn't graduate, and those who are college

graduates,

Table 17. A Comparison of 99 Publishers' Attitudes
on the Necessity of College Education
for Hewspaper Work

Items

completing lon-college College College
statement 53 respondents non-graduates graduates
Very necessary 7 5 12
lecessary 13 13 23
Undecided 3 2 0
Unnecessary 5 b .
Very unnecessary 0 0 1
Other ‘_}_ A _é
Totals 29 25 b5

Tt is interesting to note that more than 25 per cent of the 73

respondents who indicated they thought a college education was necessary
or very necessary [or newspaper work today were publishers who had not
attended college. A total of 27.h per cent of the 73 belonged to the
non~college group while 72,6 per cent of the 73 had either attended
college without graduating or were college graduates.

7rom the above informatlon it would seen that a college education
would be at least highly recommended--even by publishers who didn't

attend college--for those contemplating newspaper work as a vocation.
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The Importance of Economics
As in previous studies of this nature, South Dakota weekly pube

14 shers were asked to indicate how strongly they agreed or disagreed
with this statement (54): ¥I often feel the need of knowing more
economics for my job."

The data in Table 18 show how the respondents reacted to that
statement. Ninety=-two of 107 publishers (85.9 per cent) returning

questionnaires answered the question.

Table 18, Reactions of 92 South Dakota Weekly Publishers
to a Statement Concerning the Need of Knowing
More Economics for Their Jobs

Degrees of agreement ' Frequencies Percentages
tatement 54+

Strongly agree 17 18.5
Agree L9 533
Undecided 14 , 15.2
Disagree 12 13.0
Strongly disagree 0

Total 92 100.0

B PSS
+Statement 54: "I often feel the need of knowing more economics for
my job."

Of 92 South Dakota weekly publishers 71.8 per cent (66) either
agreed or strongly agreed with the statement, indicating they fell they
lacked a knowledge of economics in their publishing activities.

The only negative reaction to the statement was made by 13 per

cent (12) of the respondents, who "disagreed" with it. It is interesting
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to note that there were no respondents who "strongly disagreed” with
the statement and only 15.2 per cent (14) checked the "undecided"
category,

In answer to the identical question in his study, Rosten found
that 86.6 per cent (65) of 75 Washington correspondents agreed with the
statement, 10.2 per cent (18) disagreed with it, and 2.6 per cent of
the correspondents (2) were uncertain (15, p. 351).

Lawrence also obtained similar results in his study of Kansas
publishers which was conducted shortly after Rosten's study. Lawrence
found that of 130 publishers, 89.8 per cent (117) agreed that they felt
the need of knowing more economics for their jobs, 8.5 per cent (11)
disagreed with the statement, and only 1.6 per cent (2) were uncertain
(10, p. 347).

A larger percentage of Prugger's Milwaukee Journal editorial
employes disagreed with the economics statement than did the respondents
in any other study considered in this thesis. Of 43 Journal employes,
60.3 per cent (26) agreed or strongly agreed with the statement, 23.2
per cent (10) disagreed with it, and 13.9 per cent (6) were undecided
about the statement (13, p. 241).

Although 13 per cent (12) of the South Dakota weekly publishers
and 8.5 per cent (11) of Lawrence's respondents disagreed with the
economics statement, the percentages of those who disagreed were not
nearly so great as the 23.2 per cent figure in ngger'svstudy.

Most respondents in the above studies agreed that they fell a

need for knowing more economics for their respective jobs, which included
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a variety of journalistic occupations.

It seems significant that many of the journalists in the above
studies would agfee that they lack sufficient knowledge of economics
for their jobs.

It may be that journalists employed in differing capacities have
been faced by different and complex economic matters. For example, in
referring to the economics question, Rosten pointed out that his
Washington correspondents often felt "inadequate to cope with the be-
wildering complexity of the news they are assigned to cover" (15, p.
162),

South Dakota weekly publishers, as well as many journalists in
other studies, may be faced with the interpretation of more localized
economic issues, i.e., state, county, and eity, than were Washington
correspondents in Rosten's study. At any rate, many of them felt they
lacked a sufficient economics background in their work.

Suggested College Courses
In this phase of the study (question 55), the author was primae

rily interested in determining the college curricula which current
weekly publishers in the state thought would be most valuable to pro-
spective weekly newspaper publishers. Courses normally taken in high
school, which several respondents felt were important enough to mention,
were not excluded from tabulation, however,

The data in Table 19 show the various course divisions and

individual courses recommended by 67 publishers who answered question
55
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Table 19. Courses Recommended for Prospective Weekly
Publishers by the State's Weekly Publishers

SEmS—— e el
Times Times
Courses mentioned Courses mentioned

Journalisn 27 conomic 23
News writing 10
Advertising 8

Photography 5 olit. 12

Bdtorial writing L Covernment 6

News editing 2 Civics w3

Reporting i 19
57

ociolo G

Bnglish 32 Raral sociology A

Gramar 5 10
Spelling 5
Composition 2

Foreign language 2 Liberal arts 7
Creative writing : &
Iiterature 1

%8 PBsychology 7

Printing 23 Public speaking 4
Mechanical courses 8
Costs and estimating L

Printing management -2 Law 2
37

1

e 2 Physics i

Bookk eeping 7 2
Accounting 5
Business administration L

Business law b soglal sciences 2
Business management 3
Office management ’2’%
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A totel of 57 South Dakota weekly publishers (85.1 per cent of
67) recommended "journalism" curricula as a whole or one or more of a
number of individual journalism courses for prospective weekly pubwe
lishers.

Because English curricula was second most often mentioned (by 43
respondents or 71.6 per cent of 67), many South Dakota publishers re-
sponding to question 55 seemed to have sensed a real need for mastering
a variety of writing skills,

Tt 18 also interesting to note that a total of 30 South Dakota
respondents (44,7 per cent of 67) recommended that future weekly pube
lishers study one or more printing courses., Printing or one of several
printing courses were mentioned 2 total of 47 times.

The following are typical individual comments made by several
respondents in answering question 55. It is apparent that some of the
publishers advised prospective weekly publishers to learn about a variety
of courses rather than any one in particular.

Other than regular printing and journalism courses, I
suggeste-government and political science courses, photog-
raphy, and there's no such thing as too mueh English.

Practical experience courses plus a good sound course in
spelling and good old-fashioned grammare. Other courses
would vary according to the size of the weekly newspaper
which is often predetemined, but would probably include
buginess administration or bookkeeping, psychology, and a
few solid thought courses not dealing in very much theory.
Newspapers, as a whole, deal in principally basic areas
of thought, Add some kind of a course to this that would

give the future weekly publisher a thick hide to take all
the barbs of critics.

Overall college helps but not any one course by itself.
Just like in printing--which piece of equipment is most
important? Take away any one of them and you'lre out of
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business.

Approximately 500 daily newspaper editorial workers in Harrel's
study answered a similar question to the one asked South Dakota weekly
publishers except that Harrel was concerned with the future journalist
in general rather than any one particular journalistic subegroup such
as weekly publishers. Concerning journalism training, Harrel wrote:

It takes second place in the education of the journalist,

and the idea that techniecal training should serve as a
finishing course, rather than as a substitute for a broader
education, is echoed throughout the comments. First off,
all the journalist has found is that he must have something
about which to write, and he has placed the acquisition of
the technique to be used in the writing second to the
acquisition of knowledge which enables him to write intel-
ligently. Again and again it is stated in these comments
that the education of the journalist cannot be too broad
or comprehensive (7, pp. 124=125),

Of 97 respondents in the Shaw-Irwin study of Washington weekly
publishers, 44 (45.4 per cent of 97) recommended "training" courses such
as accounting, business courses, photography, and advertising and sell-
ing. Thirty-four (35.1 per cent) of Shaw and Irwin's respondents said
they thought such courses as finglish, history, economics, and foreign
languages would be best for the future weekly publisher. lineteen
(19.6 per cent) Washington weekly publishers favored a variety of
course work as did most South Dakota respondents (20, ps 2).

In Chapter VIII, nearly 85 per cent of 97 South Dakota weekly
publishers revealed they felt practical training and experience in news-
paper shops was most valuable to them in their weekly publishing duties.
"College education” was indicated 33 times as being "most helpful” to

them.
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Seventy-three of 99 respondents in the South Dakota study (73.7
per cent) said they thought a college education was "necessary” or
"very necessary" for newspsper work today and 66 of 92 respondents
(71.8 per cent) agreed or strongly agreed that they lacked a knowledge
of economics in their occupations.

Greater percentages of Rosten's Washington correspondents and
Lawrence's Kansas publishers felt a need of knowing more economics for
their jobs. A lesser percentage of Prugger's Milwaukee Journal news
atafr members (60,3 per cent of 43) indicated that they felt & need of
knowing more economics for their jobs than respondents in other studies.

More than 85 per cent‘ of 67 South Dakota weekly publishers
recommended that the prospective weekly newspaper publisher take one or
more journalism courses. Inglish and printing courses were next most
often mentioned, respectively.

Although journalism, English, and printing courses were recom=
mended in that order, it should be remembered that 52 respondents suge
gested that more than two courses be taken by the weekly publisher of
the future. The state's weekly publishers recommend that a variety of
subject matter be taken by the prospective weekly newspaper publisher,
in general agreement with journalists in other studies eited.
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CHAPTER IX

PUBLISHERS! FINANCIAL STATUSES AND THEIR
ATTITUDES ABOUT THEIR OCCUPATIONS

An important phase of studying any business or occupation is to
consider the degrees of satisfaction current employes of that business
or occupation express for their work.

South Dakota weekly publishers were asked several questions to
detemmine their attitudes towards their work. Questions 51, 25, 26, and
27, respectively, dealt with the respondents' financial statuses,
whether or not they would choose newspaper work again over another
occupation if given the opportunity, their satisfactions or dissatisfac-
tions with the communities in which they work, and their dissatisfac-

tions with the weekly publishing business.

Hinancial Statuges
No attempt was made to discover what the respondents' exact net

incomes were because it was felt such an attempt might possibly intro.
duce unwanted bias into the replies,

The majority of 100 South Dakota weekly publishers who replied
revealed that they would consider themselves only "moderately successe
ful® publishers if financial status were the sole eriteria for judgment.

Sixty-six respondents chose the "moderately successful" category
while 23 considered themselves "successful" weelkly publishers. Only 11
of the state's weekly publishers said they considered themselves

tunsuccessful” weekly publishers when using finanecial status as the
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sole criteria for judgment,

One of the 11 publishers who considered himselfl "ansuccessful, "
however, revealed that there were some satisfactions with the business
which seemed to offset financial status:

A miserable fajlure! We barely keep up with bills and

payments though we haven't missed any meals. We find the

service opportunity satisfying and the work is intensely
demanding and interesting.

Gholce of Verk

of 102 South Dakota weekly publishers answering the question,
67.6 per cent (69) indicated they would choose newspaper work again if
they had the opportunity. Only 8.8 per ecent (9) of the respondents sald
they wouldn't choose newspaper work égai.n if given another opportunity
and 23.5 per cent (2) were "not sure" whether they would choose news-
paper work or not.

Tn answer to an identical question in Lawrence's study of Kansas
publishers, 88.6 per cent (109) of 123 respondents said they would
choose newspaper work again if given another opportunity while only
11.4 per cent (14) related that they would choose another occupation
(10, p. 342).

Maxwell's United States correspondents overseas seemed even more
enthusiastic about their occupations than either South Dakota or
Lawrence's Kansas publishers seemed with theirs. Among 209 correspond-
ents replying to his study, Maxwell found that 91.9 per cent (192) re-
vesled they would become foreign correspondents again if given another
opportunity. Only 1.4 per cent (3) from Maxwell's study said they
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would choose another occupation and only 1.9 per cent (4) were uncer-
tain (12, p. W8).

Tn a similar question, Lambert found that 88.5 per cent (92)
of 104 foreign correspondents in this country said they would select
journalism as a career if they could choose over again. Only 6.7 per
cent (7) in the Lambert study indicated they would choose another oc-
cupation and only 4.8 per cent (5) were uncertain sbout what choice
they would make (9, Ps 353).

Answers to similar questions in the above studies seem to indi-
cate other journalists were generally more satisfied with their occupa-
tions than were South Dakota weekly publishers.

Occupational Environment

Publishers were next asked (question 26)--if salary and security
were not considered--in what size town 6:- eity they would rather work,

of 105 respondents answering that question, most of them seemed
satisfied working in small communities. Of the 105 publishers, 92.4
per cent (97) indicated they would rather continue working in the
amall communities in which they were employed and only 4.8 per cent
(5) revealed they would prefer to work in larger metropolitan areas.
Only 2.9 per cent (3) of the publishers said they had no preference,

Lawrence's Kansas publishers also seemed satisfied with working
in smaller communities. In answer to a similar question, 93.5 per cent
(116) of 124 Kansas publishers indicated they would prefer working in
the community newspaper field while only 6.5 per cent (8) indicated
they would choose metropolitan over community journalism (10, p. 342).
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It is interesting to note that nearly identical percentages of
South Dakota weekly publishers and Lawrence's Kansas publisghers indi-
cated they would prefer working in smaller communities rather than
large metropolitan areas provided that salary and security were no

consideration.

Dislikes with Publishing

Although most people are generally satisfied with thelr occupa=-
tions there are probably phases of thelr work which cause them some
annoyance.

In question 27 of this study South Dakota weekly publishers were
given a list of probable complaints they might have for the weekly pub-
1ishing business. Space was also provided for them to list additional
complaints of thelr own.

The data in Table 20 show the number of times each of several
"distasteful” items was indicated by the respondents.

Table 20., Dissatisfactions Mentioned by
Respondents as Weekly Publishers

Ttems listed Frequencies Percentages

Long hours 51 29.1
Mechanical difficulties 41 23.4
Meeting press deadlines 25 14.3
Pinding capital 19 10.9
Routine 15 8.9
Community affairs 8 4,6
News 5 2. 8
All other items v} 6.3
Total ’ 175 100.0

W
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Of the 107 state weekly publishers who returned questionnaires,
11 (10.3 per cent) didn't check any of the distasteful items.

Of 96 respondents who answered the question in this study, two
(2.1 per cent) related that they found none of the items distasteful
to them as publishers. Forty-three (45.7 per cent of 94) indicated
only one thing was distasteful to them as weekly publishers while 51
respondents (54.3 per cent) mentioned two or more distasteful items.

The distasteful items and frequencies of occurrence among 43
publishers who checked only one item included: long hours, 17 (39.5
per cent); mechanical difficulties, 13 (30.2 per cent); meeting press
deadline, 4 (9.3 per cent); routine, 3 (7 per cent), and community
affairs, news, and finding capital, each of which was mentioned twice
(4.7 per cent each).

As may be noted in Table 20, long hours and mechanical difficule
ties were the two items indicated as being most distasteful by the most
respondents. Those two categories were indicated a total of 92 times
compared to only a total of 83 mentions for all other items combined.

Among 11 additional comments to question 27, three publishers
said they were having employe difficulties. Several other comnments
made by the respondents included:

Lack of appreciation of advertising value on the part of
small-town merchants.

The tedious grind of production which absorbs time that
could be devoted to the newspaper itself.

Figuring job work, checking the billing, measuring
advertising, etc.

Wasting space on insignificant clubs, social items, etc.
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Another publisher said he found "advertising sales and collecting"
distasteful and another mentioned "tax reports and govermment red tape."
"Re-typing poor reports from folks" was a complaint made by another.

In contrast to the above items one South Dakota weekly publisher
said he enjoyed "everything" about the weekly publishing business.

Although he doesn't mention the number of 500 successful journale
ists who revealed particular forms of discontent with "the profession”
30 years ago, Harrel does point out the general areas of displeasures.
The greatest source of displeasure for daily editorial employes with
their occupations, according to the author, was "low pay, even in the
responsible positions,” The next most often mentioned source of dis-
content in Harrel's study was "The hard hours the journalist is forced
to work if he is connected with a daily newspaper” (7, p. 137).

Harrel also found that many newspapermen were displeased with
metropolitan journalism becanse the editorial office had "to be sub-
servient to the wishes of the advertising and circulation departments"”
(7 p. 138),

Except for "long hours" involved in their publishing duties,
current weekly publishers in South Dakota had different occupational
complaints than did Harrel's daily editorial journalists about 1930.

Lawrence found that "community affairs", mentioned 22 times (30.1
per cent) of 73 total annoyances listed by Kansas publishers, was most
often named as a cause of occupational annoyance. Other dissatisfac-
tions and the number of times each was mentioned were: routine, 10

(13.7 per cent of 73); mechanical problems, 15 (20.5 per cent); hours,
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8 (10,9 per cent), and news, 5 (6.8 per cent) (10, p. 32).

The greatest percentages of the total amounts of dissatisfactions
listed by South Dakota weekly publishers and Lawrence's Kansas pube
lishers were concerned with different annoyances.

As may be noted in Table 20, 29.1 per cent of the annoyances
(51 of 175) listed by South Dakota respondents were concerned with
"long hours." Named most in Lawrence's study was "community affairs,"
which comprised 30.1 per cent (22) of 73 total items indicated as
annoying in the Kansas study,

Mechanical difficulties displeased nearly equal percentages of
the respondents in both the South Dakota and Lawrence's Kansas studies.
Of the 175 total dissatisfactions mentioned in the South Dakota study,
23,4 per cent (41) concerned "mechanical difficulties." Mechanical
problems comprised 20,5 per cent (15) of the 73 total amnnoyances in
Lawrence's study.

From a list of complaints received from former Texas daily
editorial employes, Scott and West's recommendations to publishers in
that state included: 4increase salaries of editorial employes, give
more attention to news departments as opposed to the business sides of
the papers, try to develop better work schedules, and increase employe
benefits such as hospitalization and sick leave (16, p. 189).

Seven foreign correspondents in Lambert's study said their bige
gest complaint with their occupations was "income" or "pay." Among

other complaints:

Eighteen indicated pressure, tension, or deadlines as the
worst part of their jobs. Sixteen mentioned "routine chores.”



Other, less frequent responses ranged from long and irregular
hours to censorship and "political responsibilities"(9, 353).

Nearly half the Ohio newspaper workers in the Heckman, Knower
and Wagner study voiced no dislikes with their jobs. Fifteen of the
34 respondents (44 per cent) indicated they had no dislikes with their
work. Hours and "nature of work" were each disliked by seven workers
(29.6 per cent each), and "salary" and "routine" were each named by
four respondents (11.7 per cent each) (8, p. 57).

Bighty-nine South Dakota weekly publishers out of 100 responding
to question 51 in this study seem to feel that they are successful
publishers, at least insofar as their financial statuses are concerned.

Although many of the journalists in the above studies voiced
complaints with their occupations, most of them indicated that they
would still choose their journalistic occupations agein, if given
choices of other types of work.

south Dekota weekly publishers and Kansas publishers in Lawrence's
study generally agreed that they preferred working in rélatively small
communities. More than 90 per cent of 97 South Dakota respondents and
116 Kansas publishers indicated they would prefer working in the com-
munity newspaper field rather than in larger metropolitan areas. Con~
tentment with smalletown life would seem to be a prerequisite for becom-

ing a weekly newspaper publisher.
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CHAPTER X
PUBLISHERS' OPINIONS ON CERTAIN JOURNALISTIC MATTERS

Because newspapers influence the public, it would seem important
to know the opinions and attitudes of those responsible for directing
the editorial policies of the press (10, p. 345).

For ecomparative purposes, South Dakota weekly publishers were
asked to express their opinions on several journalistic statements which

authors of other similar studies had asked their respondents.

Punctions of 2 leekly Newspaper

The data in Table 21 show the ranking of six functions of the
weekly newspaper according to the opinions expressed by 96 or fewer
respondents to this study.

The functions presented to the South Dakota weekly publishers
are not necessarily all the functions of a weekly newspaper, but they
are functions which seemed important to this author and others. Had a
greater selection of functions been presented to the respondents,
perhaps they would have ranked above those listed in Table 21.

In question 28 of this thesis, items 2 and 3 were suggested by
Shaw and Trwin (18, p. 3). "Entertaining readers" was an item mentioned
in a similar question in Stevens' study of Wisconsin weekly publishers
(21, p. 19) and "functioning as editorial commentator on local affairs”
was taken from a direct question asked by Lawrence of his Kansas pube

liSher (10| Pe %5)&
The author added the phrases "acting as advertising medium" and
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"gerving as historical recorder for community" because he felt those
were two of the generally accepted functions of the weekly press.

In Table 21 it ie interesting to note that many publishers
ranked "acting as advertising medium" second only to "bringing facts
sbout community to readers.” The weekly press must also have been cone-
sidered valuable as an advertising medium to the 14 publishers (15.2
per cent) who ranked advertising first over all the other listed
functions of the press.

Table 21 shows that similar numbers and percentages of respond-
ents ranked "sharing and moulding the feeling of community" as the
second, third, and fourth most important function of a weekly newspaper.

Also, more than half the 85 publishers (52 or 61.1 per cent of
85) who ranked that function evidently felt it was one of the more
important ones in question 28, having ranked 1t no lower than third.

A total of 92 of 96 Seuth Dakota weekly publishers ranked "bring-
ing facts ebout community to readers" no lower than third., That leads
this enthor to conclude that the majority of the 107 weekly publishers
responding to this study rank the news value of the weekly press higher

‘than any of the other five functions in question 28,

Equal mumbers of Washington state weekly publishers (30) favored
"eommunity consciousness" and "printing facts," However, 20 publishers
(28.2 per cent of 71) said they were "strongly in favor of molding
comunity consciousness" and 16 (22.5 per cent) sald they were "strongly"
in favor of printing facts (18, p. 3).

Wi seonsin weekly publishers in Stevens' study rated four functions
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of a community newspaper (21, pp, 18-19).

Of all Wisconsin respondents, 126 (86.2 per cent) revealed that
"information” was the most important function of the weekly press,
while 99 (68,3 per cent) ranked "community betterment” seconds "Ine
stmotion” was ranked third by 84 respondents in Stevens' study (58
per cent) and "entertaimment" was judged least important by 103 of the
publishers (71 per cent).

In Wisconsin and South Dakota studies, most respondents ranked
the stmilar functions of "information" and "bringing facts about come
manity to readers,” respectively, as the most important functions of the
weekly press. "Entertaimment" rated least important in both studies.

Attitade Statenents

several attitude statements in the questionnaire were used to
elicit various degrees of agreement and disagreement from the South
Dakota respondents.

The data in Table 22 show the statements and the number and per-

centage of weekly publishers who reacted to the statements.

Kews Content

As may be noted in Table 22, most South Dakota weekly publishers
participating in this study agreed that the press devotes too much
space 4o scandals, sensations and divorces,

ffty-seven publishers in all (56.4 per cent) agreed in greater
or lesser derrces with that statement. A total of 27 respondents~-more

et

than one-fourth of the total publishers returning questionnaires--
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disagreed or strongly disagreed with that statement.

A greater percentage of Rosten's Washington correspondents and
Prugger's Milwaukee Journal news staff employes disagreed with similar
statements.

The data in Table 23 show comparisons of reactions to a similar
statement made in this (statement 42) and several other studies.

Tt may be noted that most members of the Milwaunkee Journal news
staff participating in Prugger's study disagreed when confronted with
the statement that the press devotes too much space to scandals, sensa-
tions, and divorces.

Perhaps members of a daily newspaper staff, such as the Journal,
were eloser to all types of news when compared to weekly publishers and
other journalists in other studies. IMuch of the writing of Journal news
staff members was no doubt concerned with more sensational news items
than was writing done by other journalists in other studies. Any idea
that would be eritical of the "Journal's" kind of news might therefore
be rebuked by most of that paper's editorial employes.

Mve South Dakota weekly publishers added their own comments to
statement 42, Among the remarks, one indicated that the statement was
"not true of the weekly press” and another added that the statement
applies "principally to dailies.” A third respondent emphasized: "lNo
weekly I know of in South Dakota prints this type of thing."

Ireedom of the Fress
The data in Table 24 show comparisons of the relative numbers and

percentages of South Dakota weekly publishers, Lawrence's Kansas
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publishers and Prugger's Milwaukee Journal news staff members who re=
acted in various ways to a statement concerning freedom of the press
in the United States.

As may be noted, larger percentages of respondents in both
Lawrence's study of Kansas publishers and Prugger's news staff employes
sald that they felt there was "no real threat" to freedom of the press
at the times the studies were conducted.

Lawrence did point out, however, that "attacks on the Roosevelt
administration for its purported animosity toward the press are common
in Kansas newspapers" (10, p. 347).

A total of 65 South Dekota weekly publishers (63.1 per cent)
responding to statement 43 indicated they felt there was a real danger
to freedom of the press in this country. The 65 respondents in this
study exceed the total of 60 Kansas publishers and Milwaukee Journal
employes who gave negative replies to an identical statement over two
decades ago.

Notice in Table 24 the relatively few South Dakota respondents
who agreed and strongly agreed with the statement about freedom of the
press compared to journalists in the Lawrence and Prugger studies.

Becanse 65 South Dakota weekly publishers (44.8 per cent of 146
in the state) indicated they felt there is a threat to freedom of the
press in the U.S. today, perhaps further research of the state's weekly
publishers should be made to detemine (1) how extensive they feel this

"threat” is and (2) the source or sources of the threat.
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A greater number and percentage of 127 Kansas publishers in
Lawrence's study agreed with a statement concerning the near impossie
bility of writing objectively about controversial political and economic
questions than did South Dakota weekly publishers who were asked to
comment on a similar statement,

Of 103 South Dakota respondents, a total of 28.1 per cent (29)
agreed that 1t was almost impossible to write objectively about con-
troversial political or economic questions, Of 126 Kansas publishers
in Lawrence's study, 64.8 per cent (81) agreed with a similar statement
(10, pa 345). |

A total of 52,5 per eent (54) of 103 South Dakota weekly pube
lishers disagreed with the statement that it was impossible to write
objectively about controversial political or economic questions, Only
27 per cent () of 126 respondents in Lawrence's Kansas study disagreed
with the statement.

Tt may be that current weekly publishers in South Dakota have
more knowledge of politics and economics now than did Kansas publishers
25 years ago. The "new deal" money policies of the Roosevelt adminis-
tration might also have confused many of the country's publishers,
including those in Kansas, much the same way as those policies confuged

Rosten's Washington correspondents (15, p. 162).

lews Content in Elections
South Dakota weekly publishers were asked to give thelr opinions

on a statement (number 45) that most newspapers permitted "policy" in
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the {ennedy-Nixon presidential election to influence news content.

As may be noted in Table 22, 5 respondents (5.3 per cent of
103) reacting to the statement disagreed with the statement. Only 29
publishers (28.1 per cent) indicated they agreed, in greater or lesser
degrees, with the statement, Most South Dakota weekly publishers
evidently felt that most newspapers didn't let their policies influence
news content in the last presidential election.

Lawrence asked Kansas publishers to comment on a slightly dife
ferent statement a quarter of a century ago., His statement read:

"Most newspapers allowed 'policy' in the last campaign to affect news
columns® (10, p. 346).

The "campaign" Lawrence was referring to was undoubtedly the
Roosevelt-Landon presidential campaign of 1936.

Contrasting percentages of respondents in the South Dakota and
Kansas studies agreed and disagreed with the statement concerning
"policy” and news content during election campaigns.

Although 54,3 per cent of 103 South Dakota publishers indicated
they disagreed with the statement given them in this study, 52 per cent
of 130 Kansas publishers ggreed with a similar statement more than two
decades ago.

Only 35 per cent of 130 Kansas publishers disagreed with Law-
rence's policy statement and 13 per cent were ™undecided" (10, p. 3%6).
Of 103 South Dakota respondents, only 28.2 per cent agreed and 17.5
per cent were "undécided" about the statement given them.
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Advertisers' Effects on News

An attempt was made to determine the effects, if any, which
frequent advertisers have on news content of the state's weekly papers.

As shown in Table 22 (statement 46) nine publishers of the 100
responding to the statement indicated they would not print a story if
a "frequent" advertiser requested they didn't,

Hghty«two respondents of the 100 indicated that they would print
a particular story, even if requested not to be a frequent advertiserw-
"regardless of the story's news content.”

It seems evident that about 10 per cent of 100 South Dekota
weekly publishers would be willing to "kill" a story to avoild offending
a frequent advertiser, although the major!.ty would seem to oppose such

an idea.

Ihe Weekly Paper and Its Community
South Dakota weekly publishers were also presented two state-

nents which Lawrence used in his study of Kansas publishers prior to
December, 1938, Statements referred to are numbers 47 and 49 in Table
22,

Publishers were asked to check how strongly they agreed or
disagreed with the statements: "The newspaper mainly reflects the
propertied interests of the community" and "In general, my newspaper
agrees with the dominant points of view of my commumity® (10, p. 3%5).

The data in Table 25 show the comparative numbers and percent-
ages of respondents in both this study and Lawrence's study of Kansas
publishers who agreed and disagreed with the statements.
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As may be noted in Table 25, about 20 per cent fewer South Dakota
weekly publishers than Lawrence's Kansas publishers agreed with the
statement that £he "newspaper mainly reflects the propertied interests
of the community." Also, 21,8 per cent more South Dakota respondents
disagreed with that statement than did Lawrence's respondents.

It may be concluded that more than one-third (54) of the 146
weekly publishers in South Dskota don't believe they necessarily "place
themselves on the side of the possessing classes,” an opposite con-
elusion to that reached by Lawrence (10, p. 3%5).

The only thing that might possibly refute the above conclusion
is that 3outh Dakota respondents may not have interpreted the tem
"newspaper" in statement 47 in the same way that Kansas publishers
interpreted the temm in Lawrence's study.

Bvidently, most Kansas publisherg interpreted statement 47 as
meaning their own newspapers mainly reflected the propertied interests
of the community (10, p. 345). This author feels that South Dakota
weekly publishers may have given a more general interpretation to the
term "newspaper" to mean "all" newspapers.

It is interesting to note in Table 25 that nearly equal per-
centages of South Dakota weekly publishers and Kansas publishers in
Lawrence's study agreed and disagreed with statement 49, Most newspapers
"seem to support the dominant social values in their particular cultural
patterns. " |

From the above it is hypothesized that a weekly newspaper pube
lisher is likely tc; favor the community gtatus guo rather than work for
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changes or reforms.

Qpinions on Distorbtion in the Press

Similar percentages of South Dakota weekly publishers and Kansas
publishers in Lawrence's study generally agreed that the community
press prints less distorted and unfair news than metropolitan news-
papers.

The data in Table 26 show the comparative numbers and percentages
of respondents in both studies who reacted to statement 48 4in various
ways.

In comparing percentages from both studies it may be noted that
7.8 per cent more Kansas publishers agreed with the statement and only
2.3 per cent more South Dakota weekiy publishers disagreed with the
statement.

In noting the reactions to the statement in his study, Lawrence
said: "It should be remembered that many of these (Kansas) papers
ignore local confliets and that it is in such matters that misrepre-
sentation is most common” (10, p. 346).

Although it isn't known how many weekly papers ignore local cone
flicte in South Dakota, it should be moted that many of this state's
publishers are in agreement with the statement that community papers
print less distorted and unfair news than metropolitan papers.

Tn this chapter, viewpoints of South Dakota weekly publishers
have been expressed on a variety of journalistic items.

In ranking six functions of the weekly press, South Dakota re-

spondents place "bringing facts gbout community to readers® first over
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"acting as an advertising medium" and four other functions.

More Washington state weekly publishers in the Shaw-Irwin study
were strongly in favor of moulding "community conseiousness” than they
were in "printing facts.”

Stevens found that "information” was the most important of four
functions given his Wisconsin weekly publishers. "Entertaimnment” was
found to be the least important function of the weekly press in both
this study and the Wisconsin study.

More than 55 per cent of 101 South Dakota weekly publishers
agreed that the press devotes too much space to scandals, sensations,
and divorees, Of four journalistic groups compared concerning that
statement, the group with a majority of disagreement was in Prugger's
group of Milwaukee Journal editorial employes.

A greater percentage of South Dakota weekly publishers disagreed
with the statement that there is no real threat to freedom of the press
in the U.S. today than did publishers in Lawrence's Kansas study of a
quarter of a century ago or editorial employes of the Milwaukee Journal
in Prugger's study.

More Kansas publishers in Lawrence's study agreed that it was
almost impossible to write objectively about controversial political
or economic questions than did South Dakota weekly publishers.

lore than half of 103 South Dakota weekly publishers indicated
that they felt most newspapers didn't allow "poliey"” in the Kennedye
Nixon presidential campaign to influence news in their papers.

Eighty«two of 100 South Dakota respondents indicated they would
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print a particular story even though requested not to by a frequent
advertiser.

liearly equal percentages of this state's weekly publishers and
Lawrence's Xansas publighers agreed that their papers supported dominant
points of view of their respective cormunities.

Similar percentages of respondents from the above two studies
also agreed that weekly papers print less distorted and unfair news than

metropolitan newspapers.
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CHAPTER XTI

SUMMARY AND CONCLUSIONS

Summary

Answers to the 55 questions in this study were received from
approximately 107 of 146 South Dakota weekly newspaper publishers (73.3
per cent) representing a total of 112 county seat and non-county seat
commnities in the state.

The median age of the respondentse-calculated from grouped
data--was 45.1, which compared favorably to mean and median ages of
respondents in other similar studies.

Nearly three-fourths of 107 weekly publishers in the state re-
portedly were 54 years of age or below and nearly 60 per cent had not
turned 50 at the time this study was conducted in November and December,
1961,

About 40 per cent of the publishers in this study revealed that
they were 50 years old or over, which compared favorably to percentages
for similar age brackets in Harrel's and Stevens' studies. The South
Dakota percentage figure also revealed that some respondents were some-
what older than journalists in other studies.

More than half of 107 South Dakota weekly publishers, however,
sald they were in their 30's and 40's. A fourth of the respondents
said they were 55 years of age or older.

About half of the South Dakota respondents revealed that they

had been weekly publishers at least 15 years and about two-thirds
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indicated they had 10 or more years publishing experience. Nearly a
third of the respondents indicated they had had 25 or more years ex-
perience as weakly publishers.

More than two-thirde (70) of the South Dakota weekly publishers
revealed that they were publishers of newspapers on which they received
thelr first publishing experiences.

About 70 per cent of 103 respondents sald that money which they
saved or borrowed was used to purchase their newspapers.

The single response most often indicated for entering the weekly
field was a "publishing tradition in the family," which was mentloned
35 times and most publishers mentioned that varieties of printing and
journalism experiences attracted them into weekly newspaper work.

The largest percentage (40.8 per cent) of 98 South Dakota weekly
publishers indicated that their pre-publishing experiences consisted
mainly of printing rather than journalism., Several respondents indicated
they had been school teachers,

Grester percentages of weekly publishers in various studies
examined in this thesis evidently obtained printing experience before
entering the business than did respondents in Harrel's study of 500
editorial employes. About 55 per cent of the South Dakota respondents
revealed that they had some printing experience before becoming wedkly
publishers. Only 6 per cent of Harrel's daily newspaper editorial
employes revealed they had similar experience before obtaining their

jobs.
Of 86 South Dakota weekly publishers who indicated they had at
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least some journalistic experience before becoming weekly publishers,

50 per cent revealed they had between 1 and 9 years newspaper experience
and 50 per cent revealed they had 10 or more years of similar experience
before becoming publishers,

More than 60 per cent of the South Dakota respondents reportedly
had at least 5 years newspaper experience before becoming publishers.
The median number of yoa‘ra of pre-publishing experience was 9.5 years.

At least more than a third (53) of the total of 146 weekly pub-
lishers in South Dakota had their first journalism job between the ages
of 5 and 19.

Of 117 total answers given to question 6 concerning how the
respondents became interested in journalism, more than half the answers
indicated it was the publishers' own "deliberate" choices which led
them into the occupation. Similar answers were obtained from respond-
ents in other studies.

South Dakota weekly publishers were evidently well-educated as a
group, Only eight respondents of 98 (8.2 per cent) indicated they
didn't graduate from high school.

Nearly three-fourths of 98 publishers indicated they had attended
college and about half of them sald they graduated. The number and
percentage of South Dakota weekly publishers who attended and graduated
from college compared favorably with similar figures in other studies.

Hearly 70 per cent of 55 South Dakota weekly publishers said
they had taken one or more journalism courses while in college. liore

than half the 72 publishers who attended college indicated they
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specialized or partially specialized in journalism and many mentioned
that they also received partial or extensive printing training,

About 10 per cent more of Stevens' Wiseonsin weekly publishers
revealed that they had majored in journalism while in college than did
weekly publishers in this state.

lMore than 90 per cent of 72 South Dakota respondents said they
had varieties of practical journalistic experiences while in college
including experience on college newspapers and yearbooks, Several ine
dicated they also had "print shop" experience while in college,

More than half of 105 South Dakota respondents indicated they
had read the Sioux Falls Argus-Loader regularly. The ArguseLeader was
the most often mentioned newspaper as being read by respondents followed
by the Mitchell Daily Republic, Aberdeen American-News, and the
Minneapolis (Minnesota) Tribune.

Approximately half the publishers said they read at least one
outw-of-gtate daily newspaper regularly.

About 95 per cent of the 107 respondents in this study said they
read at least one magazine monthly or more frequently, Reader's Digest,
Saturday Evening Post, Life, and Time magazines, respectively, were
reportedly most often read by the respondents. About half the pube
lishers indicated they read at least one of three news magazines--Time,
UsS¢ lNews and World Report, or Newsweek.

Magazine reading habits of South Dakota weekly publishers come
pare favorably to similar reading habits in Lawrence's study of Kansas
publi shers.
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Time magazine was most often read by Washington correspondents
as well as by U,S. and foreign correspondents and dailly newspaper
editorial employes in other studies.

Less than half of 107 respondents in this study said they had
read one or more books in the past year. Only 18 South Dakota weekly
publishers gave the titles of books they had reportedly read, however.

More than half of 98 South Dakota respondents indicated they used
material of at least one columnist in thelr papers although nearly half
said they used no columnist in thelr papers.

Nearly 60 per eent of 104 respondents revealed that they spend
an average of 50 hours weekly working on their papers and nearly a
third of the publishers estimated they worked 60 or more hours weekly
on their papers. The median number of hours worked by the state's
weekly publishers returning questionnaires was 53.3, which compared
favorably with similar figures from other studies.

Most South Dakota weekly publishers revealed they spend most of
their publishing time in the back shops of thelir papers and the least
amount of time in the front shops. About a third of the publishers
indicated an opposite distribution of publishing time.

More than half of 104 respondents revealed that their occupa=
tional activities mainly consisted of front-shop duties and about 48
per cent of the respondents said they performed back-shop duties and
worked in the front shop as well. |

More than 80 per cent (60) of 80 publishers in this study reporte

edly see to it that their papers are represented at one or more official
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meetings each week and nearly 98 per cent (69) of 71 publishers said
their papers were represented at one or more civic or social meetings
weekly.

Nearly three-fourths of 102 South Dakota weekly publishers
indicated they write at least one editorial per month for their papers
and about half of the 102 revealed they write at least one editorial
per week,

Of 99 respondents, nearly two-thirds sald they print more than
one editorial a month in thelr papers and more than 50 per cent of the
99 indicated they print editorials once a week or more often.

More than a third of Washington weekly publishers and South
Dakota respondents said they printed editorials in their papers less
frequently than once a week,

Most South Dakota weekly publishers who indicated that they write
editorials for their papers 1n£reqnontiy or never, and most publishers
who indicated that their papers contained very few or no editorials,
also rated the editorial function of weekly papers no higher than
fourth among six functions.

About half of 99 South Dakota respondents indicated they had
made editorial stands in their papers which displeased about "half the
community." Ten per cent fewer publishers, however, revealed they had
never taken such stands. About 10 per cent more of the Shaw-Irwin
Washington weekly publishers had taken editorial stands in their papers
which had displeased members of the community.

Nearly 45 per cent of 96 weekly publishers in this study
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reportedly printed controversial news items in their papers at least
twice per month to once a week, A similar percentage revealed they
hardly ever or never printed such items.

About 50 per cent of 104 respondents indicated their papers
contained between 50 and 60 per cent advertising and approximately a
fifth of the respondents revealed that 60 to 70 per cent of the total
space in their papers was devoted to advertising. Slightly more than
a tenth of the publishers indicated that only 40 per cent or less of
the space in their papers was composed of advertising.

Only three of 104 publishers revealed they had been sued for
1libel though nearly a third of the respondents reportedly had been
threatened with at least one libel suit. More than a third of 98
respondents revealed that they had failed to print at least one story
because of a possible libel suit.

Of 97 South Dakota weekly publisherl. nearly 85 per cent said
that practical training and experience in newspaper shops had been most
helpful to them in their publishing duties, lNore than a third, however,
indicated that formal education in college had also been beneficial to
them in their publishing activities.

Nearly three-fourths of 99 publishers sald they thought a college
education was "necessary" or "very necessary" for newspaper work today
and several indicated a college education would be "helpful”™ or "highly
desirable, "

The majority of South Dakota weekly publishers in each of three

groups--those who had no college, those who had attended college tut
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didn't graduate, and those who were college graduates--said they felt
a college education was necessary or very necessary for newspaper work
today.

Nearly three-fourths of 92 respondents agreed or strongly agreed
that they felt "the need of knowing more economics" for their jobs.
greater percentages of Rosten's and Lawrence's respondents agreed with
a similar statement.

The majority of 67 South Dakota weekly publishers who recommended
specific college courses which they felt would be of most benefit to
prospective weekly publishers named "journalism® or "English" curricula.
Printing ourricula was recommended by slightly less than half of the
respondents.

Twoe-thirds of 100 South Dakota weekly publishers in this study
indicated they would consider themselves only "moderately successful"
publishers if the only standard for judgment were financial status.
About a fourth of the publishers revealed they would consider themselves
"successful" in their tusinesses insofar as financial status was con-
cerned.

More than two-thirds of 102 state weekly publishers sald they
would choose newspaper work again if given an opportunity although
one-fourth of the respondents were "uncertain" as to what choice they
would make. Greater percentages of respondents in other studies ine
dicated they would enter the field of journalism again.

Minety-seven (92.4 per cent) of 105 South Dakota weekly pube
1ishers indicated that--if salary and security were not considered--
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they would prefer to work in the commnities in which they were anployed
rather than in larger metropolitan areas. Lawrence's respondents also
agreed that they would prefer living in their own commnitles rather
than larger metropolitan areas.

Furnished with a list of possible complaints they might have
with the weekly publishing business, a total of 96 South Dakota weekly
publishers indicated several things which were distasteful to them.
Long hours, mechanical difficuliies, and meeting press deadlines were
most often mentioned complaints, respectively.

Ninety-six or fewer South Dakota weekly publishers ranked six
functions of weekly newspapers. In order of ip:portmce according to
the rankings given them were (1) bringing facts about community to
readers, (2) acting as an advertising medium, (3) sharing and moulding
feeling of community by talking about things readers have in common,
(&) functioning as editorial commentator on local affairs, (5) serving
as historical recorder for community, and (6) entertaining readers.

Several statements concerning journalism were given in the
questionnaire to elicit various attitudes from the respondents.

More than helf of 101 respondents indicated they felt the press
devoted too much space to scandals, sensations, and divoreces. About a
fourth of the total disagreed with that statement. Greater percentages
of Rosten's and Prugger's respondents disagreed with similar statements
in thelr studies.

Nearly two-thirds of 103 South Dakota weekly publishers indicated

they felt there was a danger to freedom of the press in the United
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States today. Smaller percentages of journalists in the Lawrence and
Prugger studies believed a threat to freedom of the press existed at
the times their studies were conducted more than two decades ago.

Nearly a third of 103 South Dakota respondents agreed that it
is almost impossible to be objective when writing about controversial
political or economic questions. About 65 per cent of Lawrence's
respondents agreed with a similar statement, lMore than half the South
Dakota publishers in this study disagreed with that statement compared
to only about a fourth of Lawrence's Kansas publishers.

More than half of 103 South Dakota weekly publishers disagreed
with a statement that newspapers generally permitted "policy" in the
Kennedy-Nixon election to influence news content, Nearly 30 per cent
of the respondents agreed with that gtatement, however,

0f 130 Kansas publishers about 25 years ago, more than half
agreed with the statement that the press permitted "policy” in "the
last campaign" to influence news columns.

of 100 South Dakota respondents, 82 per cent sald that they
would print a particular story, even though requested not to print it
by a frequent advertiser. About 10 per cent of the total indicated
they would withhold a story fron their papers under similar eircum-

stances.

neactions to several identical statements used in this and Law-
rence's studies were compared.

Results of one statement showed that about 20 per cent fewer

gouth Dakota weekly publishers agreed and 10 per cent more disagreed
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with the statement saying a paper "mainly reflects the propertied
interests of the community" than did respondents in Lawrence's study
of Kansas publishers,

Publishers in both studies, however, generally agreed that their
papers reflected "the dominant points of view" of their communities.

About three-fourths of the South Dskota and Kansas publishers
agreed that community papers "print less distorted and unfair news than
metropolitan papers" although only about 15 per cent of respondents in
both studies disagreed with that statement,

Conclusions

Although not all South Dakota weekly publishers (146) responded
to this study, the author feels that a sufficient percentage did respond
(107 or 73.3 per cent) so that a mmber of wvalid conclusions can be
drawn and expanded to include the universe of all South Dakota weekly
publishers.

South Dakota weekly publishers are, for the most part, in their
most productive years as a group and are therefore capable of carrying
out their occupational duties with a high degree of efficiency.

However, about a fourth of the publishers will probably be ready
to retire soon, Within the next decade or so younger journalists will
have opportunities to purchase their own papers as older publishers
retire,

Becanse the weekly publishing business in South Dakota has a
relatively low degree of attrition, it appears to be a stable business
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enterprise with few fallures and only a moderate turnover of business
properties.

Most of the state's weekly publishers have "grown-up” with their
businesses; they are publishers of papers on which they received their
first publishing experiences.

Most South Dakota weekly publishers were enthuslastic about
publishing before they obtained their papers; it was with thelr own
money, saved or borrowed, that they purchased their present papers.

More than half the publishers were journalism "yeterans" before
they became publishers, having had five or more years of newspaper
experience before entering the weekly publishing field. This experience
might partially account for the low rate of business failures among pube
lishers.

Although practical training and experience in newspaper shops
has been most valuable to the majority of weekly publishers in the state
in helping them perfomm their occupational duties, a college education
is considered necessary for newspaper work today by many South Dakota
weekly publishers, including those who never attended college.

From the above, it is hypothesized that most South Dakota weekly
publishers would agree that a college education would gt least be
"helpful” to the future weekly publisher.

From the results of this study it would seem desirable that the
prospective weekly publisher who attends college take a broad variety
of courses, though college courses most highly recommended are those

which would improve his writing, business, and printing skills.
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Although their newspaper reading habits appear to be adequate,
most publishers in this state seem to limit their magazine reading to
mass circulation magazines such as Reader's Digest, Saturday Evening
Post, and Life. Relatively few of this state's weekly publishers read
literary magazines or opinion magazines such as Atlantic Monthly,
Harpers, New Republic, and the New Yorker.

A plausible hypothesis to draw from this information is that
most South Dakota weekly publishers read the same magazines which are
also most popular with readers of their papers. They do not seem to
seek out new sources of information or different opinions from those
expressed by the editors of the mass eirculation magazines.

About a third of the state's weekly publishers indicated they
frequently print controversial news items in thelr papers. On the other
hand, many publishers apparently avoid all controversy, which is
opposite to what is expected of journalists in a democratic society.

Most of the weekly publishers in this state feel they would
choose weekly publishing as an occupation again if they were able to
make another choice; largely influencing their deeision is a real fond-
ness they have for the small community enviromment.

South Dakota weekly publisghers, many of whom work 50 or more
hours per week, would probably be even more satisfled with their present
occupations than they are if they could work fewer hours and if mechani-
cal difficulties confronting them could be eliminated.

The long work week, unless reduced by labor saving devices, could

be a source of increasing discontent among younger publishers who have
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been raeised in the era of the A40-hour week.

Most weekly publishers in the state feel that the primary duty
of their papers is to bring local news to readers to keep them well
informed., Many publishers feel thelr papers are also valuszble to
readers as disseminators of advertisements and they would disagree with
anyone who said that a weekly paper is primarily meant to be an enter-
tainment sheet,

Most of this state's weekly publishers feel the editorial func-
tion of the weekly press is one of its less important functions, having
rated it no higher than fourth of six functions. The author believes--
and evidence seems to support this belief-~that the above statement
is substantially the reason why about a fourth of the weekly publishers
in the state fail to write and print editorials in theilr papers.

Although only a few South Dakota weekly publishers have been
sued for libel, most of them realize libel laws do exist and they seem
to regulate their publishing practices accordingly.

Even frequent advertisers can't, as a rule, effect changes in
the news content of weekly papers in South Dakota. If a frequent
advertiser asked one of this state's weekly publishers to withhold a
news story, his request would most likely be refused, although several
publishers might grant such a request.

Because most of the state's weekly publishers seem to feel that
there is a real danger to freedom of the press in this country todsgy,
the author recommends that a more extensive survey of South Dakota

weekly publishers be taken in an effort to determine the source or
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sources, if any, of the possible threats to that important freedom, in

order that such threats may be eliminated or minimized.
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APPENDIX A

Table 27. Reasons South Dakota Weekly Publishers
Were Attracted into Weekly Newspaper Work

Reasons given Times indicated
Publishing tradition in family 38
College journaliam 23
High school printing experience 20
High school journalism experience 16
Weekly advertising experience 14
Weekly editorial experience 13
College printing 13
Daily newspaper editorial experience 11
Daily newspaper advertising experience 10
Practical printing backgrounds 7
Somebody's urging 4
Own choice 3
Wanted to serve community 3
Accident 2
Needed money 2
7

Other businesses
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Table 28. Newspapers Which 105 South Dakota Weekly
Publishers Said They Read Regularly

Newspapers named indicated 105 respondents
Sioux Falls Argus-Leader 57 M. 3
Mitehell Daily Republic 28 26,7
Aberdeen American News 25 23,8
Minneapolis Tribune 25 23.8
Rapid City Dally Journal 17 16,2
Sioux City (Towa) Journal 1" 10.5
Huron Daily Plainsman 9 8.6
Watertown Public Opinion 8 7.6
Pierre State News 6 5.7
Minneapolis Star 6 5.7
Omaha (Nebraska) WorldeHerald L 3.8
Christian Seience Monitor 3 2.9
New York Times 3 2.9
Wall Street Journal 3 2.9
Denver (Colorado) Post 2 1.9
Des Moines (Iowa) Register 2 1.9
Yankton Press and Dakotan 2 1.9
Others (1 mention each)™ 9 8.6

+Papers receiving one mention were: St. Louls PosteDispatch, Olwien
(Tows) Register, lMadison Daily Leader, Pierre Capital-journal, Kansas
City (Missouri) Star and Kansas City Times, New York News, Dickenson
(North Dakota) Press, and Grand Forks (North Dakota) Herald, One
respondent indicated he read "weeklies" regularly.
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Table 29, Magazines Which 103 South Dakota Weekly
Publishers Said They Read Regularly

Magazines named indicated 103 respondents
Reader's Digest ' 69 67.0
Saturday Evening Post 65 63.1
Life 47 45,6
Time 39 3709
Look 9 32.0
UeSe News and World Repﬁrt 29 28.2
Newsweelk 22 214
lational Geographic 17 16.5
Trade Magazines™ 15 14.6
Atlantic b 309
New Yorker & 3.9
Bditor and Publisher 3 2.9
Religious magazines™t 3 2.9
The Reporter 3 2.9
Sports Afield 2 1.9
Other sports magazinestt+ 2 1.9
Fortune S 1.9
America 2 1.9
Harper's 2 1.9
True 2 1.9
Othara% 13 1206

+Spec1fic trade magazines included in this group were: Publisher's
Auxiliary, Printer's Journal and National Publisher.
++One mentioned The Sign and another Ave Maria.
+++0ne mentioned Sports Illustrated and another Outdoor Life.
++++Recediving one mention apiece were Alaska, New Republie, Better
Homes and Gardens, MeCalls, Popular Mechanics, Holiday, National
Review, Kiwanis, American Legion, Quill, Gam, The American Press
and The Dakota Famer,
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Table 30. List of 27 Books Read by South Dakota
Respondents from Approximately November,
1960, to November, 1961

Titles of books cited

Aecording to Hoy
Advise and Content™
Atlas Shrugged

Big Decision

Brothers Karamazov

Chapman Report

Child Buyer

Conscience of a Conservative

Crisis of the Cld Order
Devilt!s Advocate

Edge of Sadness
Exodustt

A Farewell to Arms
Greatest Raid of All
Hawaiil

Land of the Burnt Thigh
Last Angry Man

1ife of lincoln
Masters of Deceit

Mein Kampf

Revitalizing a lation

Rise and Fall of the
Third Reich

Dr. Zhivago

A Yankee's Experiences in
the Civil War

Ugly American

Wnter of Our Discontent

+iamed twice.

++Indicated by three publishers.
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Table 31, Division of Publishers' Working Time Between
Front-Shop and Back-Shop Activities

Times
Combinations chosen indicated Percentages
Less than 25¢ front 16 1567
75 to 1009 back
25 to 50% front 12 11.8
50 to 75% back
50 to 75% front 15 14,7
25 to 50% back
75 to 1009 front 12 11.8
Less than 25% back
Less than 25% front 11 10.8
50 to 75% back :
25 to 50% front » 9 8.8
25 to 50% back
50 to 75% front 9 8.8
50 to 75% back
75 to 100% front ‘ 6 5.9
25 to 50% back
25 to 504 front 3 ' 2.9
75 to 1004 back
75 to 1004 front 3 2.9
75 to 1009 back 2 1.9
50 to 75% front 2 1.9
Less than 257 back
25 to 50¢ front 1 1.0
Less than 257 back
25 to 50% front 1 1.0

Total 102 99.9
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APPENDIX B

Questionnaire on Backgrounds of South Dakota
Weekly Hewspaper Publishers
How long have you been & weekly newspaper publisher?

1)1 to 4 years 3) 10 to 14 years 5) 20 to 24 years
__2) 5t 9 years __U4) 15 to 19 years __6) 25 or more years

If you are publisher of more than one newspaper, how many newspapers
do you publish?

This is your

1) first experience as publisher of a newspaper.

__2) second experience as publisher of a newspaper.

. 3) third experience as publisher of a newspaper.

__U4) one of more than three experiences you have had publishing a
newspapers

How did you become publisher ofiyour present newspaper?

1) By inheriting the paper from a deceased relative or friend
_2) With money I saved or borrowed for the purchase

3) When I married someone from a family of publishers
Cite other ways.

In which age bracket are you? ;
1) 20-2h ) 35=39 —B) 55=59

262 - 5) hOo=4l ,

—2) 25-29 %) 4549 —9) 6064

—3) 30=34 7) 50=54 __10) 65 or over
How did you become interested in journalism? (Check one.)

1) By accident 3) By my own deliberate choice
—2) By a desire to write —_l4) On somebody's urging

Cite other reasons.

Why were you attracted into weekly newspaper work? {(Check one or
more. )
1) Publishing tradition in the family
—2) Daily newspaper editorial experience
3) Daily newspaper advertising experience
__ 1) College journalism
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__5) College printing
-..6) veekly editorial experience
—7) Weekly advertising experience
.8) High school journalism experience
—.9) High school printing experience
-10) Other tusinesses

Cite others not listed above.

8, What was your occupational experience before becoming a publisher?

1) Journalism rather than printing
—2) Printing rather than journalism
3) Equal amounts of journalism and printing
) Newspaper advertising
Cite other areas.

9, Did you
1) attend grammar school? 1) Yes___ 2) lo___
2) complete grammar school? (grades 1 through 8) 1) Yes__ 2) No__
3) attend high school? (grades 9 through 12) 1) Yes__ 2) Wo__
L) graduate from high school? 1) Yes___  2) No___
5) attend college? 1) Yes 2) Bo_
6) graduate from college? 1) Yes___ 2) No___

10, If you did attend college but did not graduate, how long were you
in college?

11, If you attended high school, how many journalism courses did you
take?
)1 te3 _2)4t06 _3)7to10 _4) 10 or more __5) lone

(Skip questions 12, 13, 14 and 15 if you did not attend college.)

12, If you attended college, how many journalism courses did you take
while there?

13. What was your major specialization in college? (Check one or more
of the following as they apply to you.)

1) Journalism 5) Foreign languages
2) Printing —b) Political science
Y ~7) Hstory
3) Printing-journalism —B8) Sociology
combination
. ¥) BEnglish —9) Law

Cite other(s).
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Where did you work while in college? (Check one or more as they
apply to you.)
1) On college newspaper 3) For campus news bureau
2) On college yearbook 1) At local print shop
Cite other work you did while in college.

What degree(s) did you receive from college?
m ) MA 3) B8 __Nu)Mms
Cite other ?o-flege degrees.

Have you ever attended a printer's trade school?
1) Yes __2) No If "Yes," for how long?

How much printing training did you receive in
high school? __ 1) A lot __2) Some 3) A little ___M4) None

college? ___1) A lot ___2) Some 3) A little ___4) lone
trade school? ___1) 4 lot __2) Some 3) A little __4) None
How 0ld were you when you engaged in your first journalism job?

1) Between 5 and 9 b)) Between 20 and 24
2) Between 10 and 14 “5) Between 25 and 29
T 3) Between 15 and 19 ~6) 30 or over

Prior to beeoming a newspaper publisher, how much newspaper
experience did you have?

1)1 to 4 years 5) 20 to 24 years
2) 5 to 9 years .6) 25 to 29 years
) 10 to 14 years —7) 30 or more years

&) 15 to 19 years

lghich og the following daily newspapers do you read regularly?
Check
1) sioux Falls Argus-Leader ___6) New York Times

2) Aberdeen American-News 7) Chicago Tribune
—_3) Rapid City Deily Journal ___8) Denver Post
u) Minneapolis Star 9) Los Angeles Times
—_5) Minneapolis Tribune __10) st. Louis Post-Dispatch

Cite other(s).

Which of the following magazines do you read monthly or more
frequently? (Check.)

1) Tnme —7) Reader's Digest
—_2) Newsweek 8) Fortune
T 3) U,5. News and World Report T 9) Atlantic
b)) Life __10) Hew Yorker
~5) Look 11) National Geographic

__6) saturday Evening Post
Cite other(s).
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What books can you recall reading in the past year?

If you had your choice over again would you choose newspaper work?
1) Yes __2) ¥o 3) Hot certain

If salary and security were no consideration, in what size town
or eity would you rather work?

1) In a large metropolitan area

2) In a small community as I do
—_3) I have no preference

Which of the following items do you find most distasteful to you
as a publisher? (Check one or more.)

1) Long hours 5) Routine

2) Mechanical difficulties __6) Meeting press deadlines
___3; Community affairs 7) Finding capital

L) News

Cite others.

What are the most important functions of a weekly newspaper?
(Award the following items '1' to '6' points consecutively accorde
ing to your opinionse-"1" is most important, etc.)
1) Acting as an advertising medium
2) Bringing facts about the community to readers to keep them
well informed
3) Sharing and moulding the feeling of community by talking
about things readers have in common
L) Fanctioning as editorial commentator on local affairs
b5) Entertaining readers
6) Serving as historical recorder for community

What would you estimate is the average amount of time you spend

weekly working on your paper?

1) Less than 20 hours —5) 50 hours but less than 60

__2) 20 hours but less than 30 ___6) 60 hours but less than 70
3) 30 hours but less than 40 ___7) 70 hours or more

1) 40 hours but less than 50

What percentage of the total time you spend working on your paper
do you spend in
the front office? ___1) Less than 25% 3) 50 to 75%

—_2) 25 to 50% __4) 75 to 100%
the back shop? 1) Less than 25§ 3) 50 to ?5%
T 2) 25 to 50% __U4) 75 to 100

What do your occupational activities mainly consist of? (Check the
following items which apply to you.)
1) Writing news iteams
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2) Writing editorials

3) Writing humor or other columns

) Writing area loecals

) Writing advertising copy

) Copy editing

) Proof reading

) I do practically no writing for my paper.
) I do absolutely no writing for my paper.

0) I mainly supervise publishing activities.

e other publishing activities.

LILLLL

-

Q
ck

1

How many editorials do you write for your newspaper?

1) At least one a week —lt) More than one a month
—?) More than one a week 5) I seldom write editorials,

3) At least one a month 0) I never write editorials.
How many editorials does your newspaper econtain?

1) At least one a week w—t) More than one a month
—2) More than one a week 5) Very few

3) At least one a month —b) None

Have you ever taken editorial stands in your paper which have made
about half the community "sore” at the paper?
1) Yes ___2) Ho If "yes," how many stands?

Have you ever .
been sued for libel? _ 1) Yes __2) No

been threatened with a libel suit? __1) Yes ___2) Wo

falled to print a story because of possible suit for libel?
1) Yes __2) No

Do you have a regular columnist? __1) Yes ___2) Mo
If "yes," how many columnists do you have?

How many meetings are covered each week for your paper by yourself
or a reporter?
—t) One or two official meetings
2) Three or more official meetings
) No official meetings
) One or two civic or social meetings
) No eiviec or social meetings
) Three or more civic or social meetings

UL

average, how much space in your paper is devoted to advertise
1) 40% or less —1+) Between 60 and 70%
—2) Between 40 and 50% 5) More than 70%

3) Between 50 and 604

2]
~8
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How do you feel about the following statements? (Cirele the number
preceding the item which most agrees with your opinions.)
L2, The press devoted too much space to scandals, sensations and
divorces.
1) Strongly agree 2) Agree 3) Undecided 4) Disagree
5) Strongly disagree

43, There is no real threat to freedom of the press in the United
States today.
1) Strongly agree 2) Agree 3) Undecided 4) Disagree
5) Strongly disagree

44, It is almost impossible to write objectively about controversial
political or economic questions.
1) Strongly agree 2) Agree 3) Undecided &) Disagree
5) Strongly disagree

L5, Most newspapers allowed "poliey" in the last presidential election
to influence news content.
1) Strongly agree 2) Agree 3) Undecided 4) Disagree
5) Strongly disagree ;

46, If a frequent advertiser asked me not to print a particular story,
I would do as he asked regardless of the story's news content.
1) Strongly agree 2) Agree 3) Undecided 4) Disagree
5) Strongly disagree

47, The newspaper mainly reflects the propertied interests of the
community.
1) Strongly agree 2) Agree 3) Undecided 4) Disagree
5) Strongly disagree ,

48, Community newspapers print less distorted and unfair news than
metropolitan papers.
1) Strongly agree 2) Agree 3) Undecided 4) Disagree
5) Strongly disagree

49, 1In general, my newspaper agrees with the dominant points of view
of my community.
1) Strongly agree 2) Agree 3) Undecided 4) Disagree
5) Strongly disagree

50, I print controversial news items in my paper
1) every week, ~4) seldom,
—2) almost every week, 5) never,

3) at least twice a month,

51. If financial status were the sole criteria, I would consider myself
a __1) successful publisher, —2) unsuccessful publisher,
3) moderately successful publisher.
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What have you found to be most helpful to you in your publishing
duties? (Circle one or more mumbers preceding items.)

1) Formal ecducation in college

2) Practical training and experience in newspaper shops

3) Trade school printing training

4) A1l of the above

5) None of the above

Cite others.

For newspaper work today I think a college education is
1) very necessary. 2) necessary. 3) undecided. 4) unnecessary.
5) very unnecessary.

I often feel the need of knowing more economics for my job.
1) Strongly agree 2) Agree 3) Undecided &) Disagree
5) Strongly disagree

(If you did attend college, be sure and answer question 55.)

From your viewpoint, what courses would be of most benefit to a
prospective weekly newspaper publisher?




154
FIRST COVER LETTER

November 2, 1961

Tos
A1l South Dakota Weekly Newspaper Publishers

From:

Dennis J. Sale

Box 664

College Station
Brookings, South Dakota

Dear Publisher:

I would like to enlist your aid in hélping me determine the backgrounds
and training of weekly newspaper publishers in the state, which is the
subject of my master's degree thesis at South Dakota State College.

While realizing that your time is extremely valuable, I ask that you
£411 out the enclosed questionnaire, which should take you only about
20 minutes, and return it to me in the self-addressed, stamped envelope
enclosed.

You need not put your name on the questionnaire before returning it; in
this study, respondents' names and thelir newspapers will remain coOfi=
pletely and permanently anonymous. Also, for most questions you need
only check the answers applicable to you; there are no lengthy spaces to
£411 in,

In general, I am trying to detemine the backgrounds of South Dakota
weekly newspaper publishers, in the belief that this knowledge will be of
benefit to prospective journalists who have an inclination towards week-
ly newspaper publishing.

Thank you very much for your co=-operation,

Sincerely,

Dennis J. Sale
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SECOND COVER LETTER

liovember 16, 1361

To:
South Dakota Weekly Newspaper Publishers

From:

Dennig J. Sale

Box 664

Cecllege Station
Brookings, South Dakota

Dear Publisher:

Two weeks ago I mailed a copy of a questionnaire I'm using 4in my
master's degree work at South Dakota State College to all weekly
newspaper publishers in the state.

Although the response has been good, I have not yet received an
answer from all publishers. For that reason I'm enclosing another
questionnaire, which, if you have not already done so, I hope you
will £il1l out and return to me in the self-addressed, stamped
envelope enclosed. The information you provide will be extremely
valuable to me and perhaps other future journalists.

For the purposes of this study, the names of all weekly publishers
and their newspapers will remain completely and permanently
anonymous.

Thank you.

Sincerely,

Dennis J, Sale
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